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oo A telephone survey was conducted by Diaklo valley '
Callede (DVC) in 1979 *o detepdine the characteristics ¢f ccmmunity -
residents and their opinions concerning DVC's programs and services.

"In addition to demographic data (i.e., length of residence in Central
Contra Costa County, age, size of household, head of hcusehold's
employmer* and marital status, and sex), the survey soughtto |,
determine if residents were aware of LVC and its policies, frogranms,

_ - bur bses,. services, and extracurricular offerings on- and off-campus:-
if fthey had attended or considered ‘attending classes ard for what
pyrpose: their preferences in scheduling.and course offerings; and

\ éﬁheir evaluation of teaching gquality at DVC. The findings of the
survey included the féllowing: (1) most residents knew cf DVC,- and

é§71% had visited the campus: (2) one-third of the respondent s had AR

& .+aken at least one course at DVC, with.men being-morguéfﬁzfy to

;7 enrcll than women: (3) 40% of the respondents yere™aware of LVC's art

g exhibit, and 68% were aware of the college's dthletic. programs; (4)
.awareress of DVC and participatio¥ in activities or ‘courses increased
*with length of residence in the countys -and (5) among those who had

. Dot taken classes,. "no spare time" wad.-the most common reason given.
The study repcrt details methodology and presents findings in terms
of demographic chardcteristics, awvareness factors, enrollment
fictorsy and. public information. Conclasions, recommendations for
further study, the guestionnaire,-and data tables are included.
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INTRODUCTI ON

Y A

« . < ’
"Diablo Valley College. (DVC) is one of three community collegés in the Contra’

Costa Community College District, The ofhirs.ar;e Céntra Césta College ip: San Pablo

and Los Medanos College in Piffsburg. DvC is located in Pleasant Hill, California,

" and ¢ serves prlmarlly the central Contra Costa, Colnty locahfles of Mqrfgnez Concord
Cloyfon, Pacheco, Pleasanf H||| Waln t Creek, Lafayeffe, Orlnda, Moraga, Canyon,
Alamo, Danvnlle andrSan Ramon. The population of fhls}area is 281,479 accordlng

to fhe latest census (]975) The college currently enrolls abouf 20,000 students in day

and evening class'es, on and off campus,

Since its founding in 1949, f_ne college has maintained a pringiple.of offering a
balance of programs and courses in general ‘and career education. In recent years @

number of ¢hanges have occurred in the region and among the people it serves. In
. ) -

addmon to rapld population growth, there have been changés in the composmon of the

s

pulaﬂon, in' patterns of work and leisure, in percerved educational needs, and in

afhtudes toward educational institutions as reflched in the passage of Proposifion 13 in
) A .
P .

" 1978. These chahges, dlong with a recommendation of the visiting team from the

)

Wcsfern Schools and Colleges Accreditation Association, have prompted the planning

— ' _
arid implementatiori by the college of an on-going community needs assessment . .

.

3

4 .
} . . . ~ -

"As‘a first step, duting May, 1979 a telephone survey of area residents was conducted

~

3

to determine community awareness and)percepfions of the college and edacafional needs.

i

- y

A 32-item questionnaire was used. |t was developed, after study of such surveys at other

colleges, by DVC staff and a consultdnt, and pre-tested by Field Research Corporation

>

(San Francisco), which also carried out the interviews., Administrators and faculty
H v .

LY
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’ represenfaflves fhen analyzed, fhe dafa, seekmg guides to merovemenf of college offermgs
and wdys of making them known in the localities served by fhe college.

Results of this survey, which are reported hgrein, show that DVC is known and .

-

understood as a resource for education and cultural activities. Almost all of the residents
surveyed had heard of the college, and more than two thirds of them had visited the campus.
One third had been enrolled in‘a DVC class and they rated the quality of fe}:ching favorably. -

———— 3 . - R .
College policies, services, and extracurricular programs are, on the whole, well known,

3

but some could be more widely publicized. From the responses, a number of ideas

are being developed with regard to scheduling of classes, program development, communi-

3
cation aids, and subjects for further study in subsequent community needs assessments.

' \
4
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|. SURVEY METHODOLOGY

A. Purposes of Study

»~r

¢

The purposes of community needs surveys are almost as numerous as the institutions

" conducting them: Génerally speaking, however, they re a way of providing institu~

-

\ - . ~
_tions with data for use in educational, planning.

. . )
In the initiation of Diablo Valley College's community needs survey, three broad

aims were defined: the extent to whlph the co}bge, its programs, and(#s purposes are

famlllar to the residents of the area it serves; fhe extent to which it is fulfilling its

responsibilities as perceived by the residents; and the self-perceived educational needs

in the area as expressed by the residents surveyed. Based on these objectives, several

L

questions were posed: ' (1) To what extent do residents know the college by name ?

4

(2)‘Are residents aware of DVC's policies and purposes ? (3) Are they aware of fhe
programs and services provided on campus and off campus? (4) What i§ their evdluation
of the quality of teaching at DVC?, (5) How many of them have attended or considered

affendlng classes at DVC? (6) For what purposes have they enroﬂed" 7) What schedulmg

patterns would fhey p‘r?fer for classes? (8)'Are residents aware of the varfous extra-

.

curricular activities sponsored by the college ? (9) What courses would residents currently

like to hcve DVC offer'? : i

The survey was planned to solicit the impressions, opinions, and feelings -of local

‘residents about DVC's programs .and services. It was anticipated that the sufvey would

¢

bring the college to the community as well as provide the college with data for continuous

program planning. [t was expected that the sample of the residents surveyed would be
representative’ of persons in the college's service area, so that results could be used in

maEing generalizations about the needs of the community at large .
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B. Research Design

. A number of methods are available to institutions considering a community needs

/swvéy. Such studies may be descriptive, explanatory, or exploratory in nature, depending

-,

“them effectlveness, hugh percentdge of completed interviews, and--as desngned-—

" Appendix B for'oackground and qualifications of the Field Research Corporatlon.

Y "~

on aims, time limitations, and budget. In ‘this instance, because of time and budget

constraints,] a. suﬁey approach with\a*telephone%nterview format was chosen,

A conwli;ant assisted in design of the survey instrument. After its réview and

-

revision by college staff, Field Research Cofporation, an independent national public .

opinien research firm located in San Francisco, was selected to (1) pretest the question~
o

naire, (2) train and supervise the interviewers, (3) conduct the telephone survey, (4) edit -

and code the*questionnaire, (5) kéy punch the data, and (6) prepare a clean data deck

~—
-

for delivery to the college.

Pretesting a survey instrument prior to using it can serve several purposes. It can

-+

show, where modification is needed to clarify afnbiguous questions, provide feedback on

N
. -

the appropriateness of the instrument's design, and show how much time an interview can

be expe,gted fb take (less than 12 minutes is optimum, to avoid "respondent fatigue").

.

The questuonnalre as used in thls survey is mcluded in this report as Appendlx A See

4

+ There are a number of advantages i in usmg the felephone survey mefhod amorg’

7

.
-, )

‘% Ps « ! : - . . . ’
representativeness of the sample. There are also disadvantages. They mclude omission

- e d

of some households which do not have\felephones in service, and inclusion of business

IS

numbers in addition to residénces, Precautions were taken to assure represeritativeans and - .

The time allowed for this project was.March 8, 1979, fhrough Juné 30, 1979, with’ a
total budget not to exceed $15, 000 .

N -
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usefulness of the sample. First, some of the jtems on the questionnaire (e.g., demographic) *.
were included as checks on répresentativeness. Second, Field\Research Corporation was

awarded the contract over other bidders because of its experience and reputation. for

. + »

'accuracy, as well as its price compefitiveness. Third, telephone prefixes were identified

. 3

to cover only the service area of the college in order to safeguard against sampling

households in another college's service area. These prefixes, a&provnded by rhe Pacufuc
(
Telephone and Telegraph Company of Nerfhern Callfornla are given'in App,endnx C.

Also, the project consultant kept in touch with-the Fie]d staff throughout the survey.

C. Data Collection

LA ' ) ’ -
The survey population was defined as adults aged 18 or over residing in telephone

+

|-. .
households in central Contra Costa County. A random sample was drawn by means of 'a

random~-digit-generation progan on the Field Research Corporation computer,

““which assures that non-listed telephone numbers are included but may alsoincrease the

[N
-

number of unusable telephorte numbers generated.. From this program, 2,100 felephane
. ,oPr

' = .
numbers were generated in order to draw the desired number of interviews (t 500) far'fhi.s

- ‘-

survey (see Appendix D). This procedure allows for the aSsumpf%on that if the entire

population 18 years and older. were surveyed the responses would be similar to those in
1 - *

’

- the sample. Ninety~five percent of the time (* 5%) the conclusions made about the
’ . .

. ~ p
population would be ‘correct. Field's procedures also assured that interviewers would
v A,

make an equal effort to reach each number generafed: Thus, fhe’sample was self-

we:ghhng inasmuch as each prefnx was intended to appear m the completed sample

in proporhon to fhév‘/afal assngned numbers wd’h that preflx.




Al

All interviews were conducted between the hours of 3:00 p.m.'anw.m. on

weekdays and 10500 a.m. and 6:00 p.m. on weekends. To assure that each nomber had an

equal chance of being reached,’ up to four affempfs were madé, on varymg days and times
-~ . ©
of day Thls/pl%e has been used by Field's research staf for several years azmd has-

.proved to maximize the chances of finding workmg adults dnd other hard-fo-réach persons

' at home.

. -’

.

A R - v
Once a household was contacted, respondénts were selected by means of questions . _
. L .
. ‘é : '
designed to provide an age-sex distribution that would represent the characteristics: of

i~
- -

the pbpulafion being sampled. [f only one"adult,w?s at Home, the interviewer was’

'G
i . . .

. instructed fo interview that person. If more than one'adult was at home, the interviewer

¢ was to speak-with the youngest adult male 18 years of age or older. If no adult male

was af home, then a woman 18 years of age or older was ‘interviewed. This approach

‘fefle;:fs a procedural judgment by Field's staff, based on experience, fhaf it offsets-a .
tendency i in random samples of people Mot homb "to under-represen? malesy and youn§

males in particular, who are rypﬁally at home less, of fhe time fhcrmofher groups in fhe

. Eopulahon .

-




. ) 1. FINDINGS
. ) i N

> ® ’ 1
] b, : ) « / . ‘
The total number of interviews completed was 508. Response rates for items on the

\

~r *,

. questionnaire varied somewhat, depending on the questions and the respondents'

-

perceptions-of whether they had.enough information to respond, .as well as theirsintarests
. . >

and general willingness to deal with the questions, but the average response rate was
high: 96 percent overall, and 99-100 percent o a large majority of the items. The

average time to complete an interview was nine minutes:
¢

Findings are presented here in both tabular and descriptive form. -Some of the

. factors under consiglemfio'n have been summarized in the text rather than shown in tables.

All dataare available for review at the college. ‘ D

.

. s . - . J . .
In the ‘plan of the survey, persons who were not aware of DVC were not asked all

(2

of the questions on the questionnaire (as it turned out, only six were unaware of the
. 4 [ < [ ]

P co"llege).‘ In this presentation of results, however, it seems most informative to use the

. -

K N
total number as the basis for calculations--with a few exceptions which are obvious in
. , / . .

the report--combining those who were unawafe of the college with those who did not

[

answer, or said they did not know, in response ta particular questions. Percentages have
[}

i "/ been rounded off in most of the tables, — \\ . -
, .
A. Demographic Characteristics
‘ v ~ -
+ - The central Contra Costa County localities in which the sul’vey>was ‘done are listéd

in Table 1, with their populations, population proportions in DVC's service -area, and,

for comparison, population proporfion‘s in this.survey, Table 2 shows age, sex, and
N ,
employment status of persons in the sample as compafed with data obtained in the most
Y o . v N . " /

- - N ‘ - ‘
' . 0 7 —

— - . M
. ¢ . s
- . .

<




‘ %
recent census, a special censysof Contra Costa,County taken in 1975, and also household
and marital statuses of the respondents. Table 3 shows Ie%fh of residence of persons in

the sample: It can be seen that almost two=fifths of the respondents said they had lived

[y
.

in the area fifteen or more years, and the majority have been residents for six or more
. . P - . A - P
years. ‘The smallest proportions of persons who said they had lived in central Contra

) - ) :
Costa County for six or more years were in the age groups 25-34,

. These data should be-cénsidered in the context of population growth in C{on{ra Costa

County which was greatest in the central part of the county between 1950 and 197Q. During

- Y

.o this peribd'fhe characteristic development wds. of low=-density, single~family homes in

i
-~

neighborhoods that were almost entirely resi;:lential Most of the employed populatuon )
=

commuted to work in other parts of the Bﬁy/;&rea /i'he growth rafe decreased between .

1970 and 1975 and housmg construction increasingly has faken the form of multiple-: ‘

[y

. dwglling units. Family size has become smaller, and the number of single, separated,
and divorced persoris has increased. Business establishments, particularly in the retail
.. .
. trade, finance, and service sectors, have increased. Within the central part

of the county, the mest rapid recent growth of population has been in the San Ramon

Valley, Moraga, and the eastern pari: of Concord and Clayton. :

3 .
. »

B. Awareness Factors
(Diablo aliey College seems to’have good visibility‘ in its service ;:rea (Table 4).
Eighty-six percent of the respondents na;ned it whgn.asked about community col\leges
< - inContra Costa &Ic;gnty. Respondents were asked about DVC directly only if they did

not name it in response to the question, and only six then said they had not heard of it.

.
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. * "Also, considering that there are a number of other colleges in Contra Costa and adjacent ¥

..\“

A8 : v |
counties which might be named, it is significant that DVC was named far more often than 3

¥ - .
v ” <

any other institution, ' ‘ ] - c : g
|
|

- -
s

Women were more likely than men to name DVC, and, as Tabte 4 also shows, aware-
ness increases greatly after the fil&’&f year of residence in'the afea. poo ‘ T ‘

Those who i<new of DVC were asked how-they first heard of it (Table 5). More than -
. . ~ 2 . . . .

one third answered friends and/or relatives, Living nearby and information from lécal
3 . N . "/

"igh schools were mentioned next by the respondents.as @ whole. Analyzed by sex, age,

and enrollment status, however, the responses differed: A | rger proportion’of wdfien  °*
) b

o than men (42 as against 30 perceat) said they had first-heard of the college from friends

and/or relatives, and a larger proportion of men than of women (14 as against 9 percent)

> Y

menfic;ned high schools. 'High..sch?ols had be;en fhé\ﬁ%sf'source of information about .
o the college for rc.e!atively arge proportions of re:pondenfs under 24 yé;:rs of'ag‘g:..‘Wifh
. regard to enrollment status, those who Fad never ta‘kep classes at DVC rrl?enfioned friends *
and/or. ;elt:’itives muchi more often than other sq:Jrces of information about the college.
Comparatively few respondents mentioned newspapers, a commt?n;fy agency, or a colleqe
brochure, although Fnore_ of ;hose who had never been enrolled at DVC did so than of those

who had been enrolled, It shoul®be noted that the answers are tabulated as given

N

e and thdt some respond}nfs mentioned more than one source of information.

Seventy-one percent of the respondents had visited the campus. The proportions
= . >

- of men and women who had c}one so were about the same, and proportions among the
S various age groupi;\gs were significantly less only in the category of 65 years.of age

and older (50 percent), With reg&%‘fo émployment status (of heads of households),

s S
» 14
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2

more in the part-time cqf’e.gory thah in fh‘e other categories had visited the campus. The .
length of time of residence in the area may be the most significant factor: the longer the
residénce, the more Iikely that the respondent had visited the campus (shown in Table 6).
| The proportion reached 5(5 percent among those whb had'lived in the area two to three

years, and 92 percent among residents of T5 or more years duration.

Respondents were also asked questions to elicit their knowledge of college ‘policies :

L . ‘
and offerings. As shown in Table 7, o’large proportion of-thése interviewed were aware

, . PR
that it offers a full range of day and evening classes (73 percent), residents 18 years of
A M . ) ' /

N R} * (, . .
age and older can attend withoyt paying tuition (70 percent), and most classes are

transfergble to four-year colleges (80 percent); half were aware that classes are offered

P

N . ] . 3 N N . i :
off campus at various community locations. Women were a little more know ledgeable
Y

than men on all points except that of off-campus classes, about which awareness was

)

50 percent in both groups. The lowest percentages of awareness of off-campus classes

occurred in, the age .groups 60-64 (36 percent) and 65 and older (35 peccent), and among

fhése‘who had never been enrolled at DVC 4 percenf‘awareness of off~campus classes,
, , .

as against 64 percent among those who had been enrolled). Unenrolled persons were also

4

less Iik;ly to know of the other general policies of the college than those who had taken

classes. However, length of residence, again, is clearly a facFr,
~ “ . N

* - .
Table 8 shows respondents' knowledge of DVC's main extracurricular activiies and

,o . <
programs: the lecture series, the film series, congerts, athlétic events, art exhibits, and

3

# Y
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theater performances. It should be noted that many of these activities were limited in

N

1978-79, in compgrison with offerings in previous years, because of the near-elimination

1/ of community servi'ce\ funds after the passage of Proposition 13,

)

Interviewers were instructed to ask first about awareness of these programs; those wl’l.p ~

‘were aware of a;progra;n were then'asked whether they had attended and, if.they had

not, whether they would be interested in attending. Over all, awareness ranged from

40 percent (arf exhibits) to 68 percent (athletic events) and averaged 51 percent, :

'
Ageadance by the population sample as a whole ranged from 10 percenf (lecture senes)

to 22 percent (cﬂ'hletlc events), Among the persons aware of these achvimes, attendance

was about one third (with the excepfic;h of the lecture series, now much limited--23 percent).

And among those who were. aware but had not attended, about.half expressed interest * @ =

in the film series; concerts, art exhibits, and theater performances, less in the lecture;

. -
» N . L3

. series (43 percent) and athlefic events (21 peréent). . ‘ a
. ) g ' ﬁ‘

A§'might be expected, respondents who had been enrolled at the college were much,

L3

more aware of the various acfivities and more likely to have attended than persons

”

who had never been erirolled. The latter, however, expressed a significant amount of

in.fere‘; in these activities, in some cases (Iec:“fure series, athletic events, and theater
performances) more than those who-had been enrolled, and in others (film series, concerts,
& » ' N .

v . and art exhibits) about the same amount in groportion to their numbers. Length'"of'

’

residence is a factor in that, generally, awareness and attendance increases the longer a

person has lived in the area. But ngerest among persons who have not attended these
programs follows no such pattern. In fact, in three instances (lecture series, concerts, and

athletic events) interest appears to decrease over time. It may be that persons interested

. @ ' .

in‘these programs are, over time, increasingly inclsded among those who attend them.

F I ' Jﬁ.
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s}\udents and potenhal students.

LN

>

- ~
LI

= : : T ‘ . oo
Patterns of awareness, attendance, and jnterest vcr[ also from locality to locality,
. . B Q B

as shown in the table ., lf-rmust be cautioned fhcf in many of these categories the numbers

’ . ‘

from which_the percentdges are derived are tod small to ‘be other than suggestions for

Fgrfher study, Even so, it is worfh noting that fhe recen‘Hy growing area of the San Ramon

* &

Valley shows compcrctwely(‘ow rates of awareness and affendcnce for most of the activities

b;ut high rates of interest in fhree film series, concerts, and theater perfprmcnces.

‘. C. Enroliment Factors -t . \‘

|
.

In addition to awdreress, it is important to know who attends and for what purposes,

. their perceptions of feaching quality, and whether schedul%ng patterns are optimum for
vy Ot . |

\
\
|-

. \

aa ‘r‘
& & =

‘ :i'fy?-}wo (6 percent) are currently enrolled One huﬂ‘dreJ ninety-six (39 percent)

%{-. Qne third of the respondents had taken a clcss or clcsse‘s offered by the college.

sai \\housghold members other thcn. themselves have taken c/asses; in terms of age category

v : ! .
the h?gﬁe:;f proportions of these respondents (more than 50 percent) were undet 25 or

o T . »

\ber:a./een 45 and 59 years of age, and, in terms of length of residence, much the highest

pr‘oporfi.ori (58 percent)-had lived in the area 15 years or longer. Also signiificant in this

’

regard was the enrollment status of the respondenfs: 57 percent of those who had taken

.

classes said other household members had done so too, and, 48 percent of those who had

.
. -
v .

not been enrolled said other household members had not been enrolled either.
. ‘ ¢ .
As may"be inferred from Table 9, men are slightly ‘more likely than women to hdve

b'een,enroll'e'd (when their.proportions in the population sample are taken into_ac;:ounf).
’ T
The age groups 21-24 and 25-29 are far more represented than the average, again in




-

-

.. -~ '
A
terms of their propoftions in the sample. Proportions of persons.who have taken classes
. ’3 ; Ld

- K

increase with length of residence.

. = '

Table 9 also relates enrollment to employment and marital status of heads of house-

holds. The current statuses were asked for and recorded by the interviewers, as can be
1

seen in the questionnaire, but the time of.enrollment was not asked for. However,

-

in’terms of proportons in the population samble, the categories of part time (25 percenf)J:,

. and unemployed (23 percent) are underrepresented in relation to the total (33 percent)

!
of all respondents. With regard to marital status, the category of persons is less

~ J represented (30 peréent) than that of single persons (39 percent) or that of separated,
( .

widowed, and divorced persons (41 percent). -

Respondents who had taken classes at DVC were asked about their purpose in enrolling

in the "last class" they had taken. This was not an open-ended question, and the goals

listed on the questionnaire (self-improvement, career or job-related education, general
P

education, preparation for a four-year college, and other).may have been interpreted
. 1 4

. . S
in various and overlqpping ways. Moreover, the purpose for taking a'particolar class -

~
v -~

. . »
may have differed from general purposes of enrclimentq In any case, as shown in Table 10,

‘ %

only 14 percent of the responses were in the category of "preparation for a four-year college, "

and 12 percent in that of "general education.” Almost all the rest were divided between

.

"self-improvement" and "career or job-related education.” A slightly larger percentage

of the women than of the men in the samp)e answered "general education," anda - )
B y A

larger percentage of the men than of the women ‘answe'red "preparation for a four~-year .-

,

4
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college." Analyzed by age groupings, the data seem to show greater differences in
" purpose: “self-improvement" was the purpose for larger percentages of respondents

between 40 and 59 and over 65 years of age than for others; "career and job-related

-

- education" for those 25-34, 40-54, and 60\-64; |"general education” for fho;e 18-29; and

"preparation for a four-year college"” for those 18-24 and 30-39.

Of respondents who had not taken classes, 42 percent*had considered doing so.

Reasons for not taking classes, in order of frequency, were "no spare time," "too old

for college, " "working, " "not interested, " “already completed college," and "trans-

5

portation problems."  Less often nentioned were ‘problems with child care, appeal

of classes, and the times classes are scheduled.  Twnty-one respondents were

1 4

affendjng\college elsewhere. No one said that expense was a problem, and no one

said that parking problems were a reason for not enrolling. -

)
»

The quality of teaching at DVC was rated, on the average, at 7.6 on a scale of

I3

1 (lowest) to 10 (highest) by respondents who know of the college and gdi/le an answer

.to the question (Table 11). Almost all of those who did not give an answer had never been
- N ’ - .
enrolled. The responses of others who have not been enrolled may be considered as

reputational, but it is worth noting that their ratings were slightly lower than those of
: o ¢

~

PR

persons who had taken classes at DVC. More women thén men rated the quality of

. ‘'

teaching at 9 and 10 on the scale ..

»
-

® .
All persons interviewed were asked to state their preference of time of day for

] - M
attending classes if they did.decide to do so. The choices offered wefe early morning,

before 8:00 a.m.; mid-morr;ing, between 8:00 and 12:00 noon; early afternoon, between

]2;06 noon and 4:00 p.m.; late afternoon, between 4:00 p.m. and 7:00 p.m.; evening,

~
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o
-

. . A ’
.

‘&

7:00 p.m. fo 10:00 p.m.; and other to be specified. Interviewers,were instructed to read
N . . .

. [

all these response. _ca:i'egorie’§ until respondents indicated their first choice. The results

)

are shown in Table 12, *~ ~ T :

s “Forfy-)four percent of the pc;pulation surveyed preferred evening classes, and 37 percent

; .
g classes. A larger proportion of men than of women preferred evening classes;

L -1,
mid-morni
. 1

more women than men preferred mid-morning and early~afternoon classes. The comparatively

4

few persons \;vhd chose egrly mprning, before 8:00 a.m., or"late afterno'?n, bef;veen 4:00 y
v and 7300 p.m., included equal prgportidns of men and women. In the population sample ‘ .
under 21 and over 60 feors of age, there was a c;ear preference for mid-morning classes.
. . ’ -
But in all the other age groups, evening hours were chosen more often than any other time.

“Analysis by employmenf marital, and head-of—hous\ehold categor\e’s shows sharp

differences in schedulmg ;Sreferences. More than half of those in the full-time category

~
*<

chose evening, while half or more of those in the part-time or unemployed categories
chose mid-morning and a significant proportion of the latter (18 pergent) chose early,

afternoon hours. Where heads of households weré categorized as single, an evening

L ~
~

schedule was chosen by a majority, but in.the married and the separated, widowed, or
divarced categories the evening schedule was chosen only a little more than the mid- (/

‘moming schedule , Heads of household chose the evening schedule first, then mid-

»

morning, and, in egbal prqportions, early morning and early afternocon; non-heads of
. household chose mid-morning first, then evening, then early afternoon. An equal but -

. ; .
very small proportion of heads and non~heads of household chose ¢ late-afternodn

~

a0

schedule. . ‘
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When the responses are analyzed by residential location, it can be seen that

o B +
L4 <«

there is more interest in early morning classes, and also in evening classes, among

"

San Ramon Valley residents than among others and mosf interest in mid mo;mng
e \ ‘ N
schedules in Orinda, Moraga and Canyon In all, the Iate-ofternoon schedule wgs

.

-

chosen less often than any other (4 percent).

. .
+ . ..

Another question had t/o do with interest in attending a Iafe-éfternqcn and an evening :
class on ffie same day. Interviewers were instmcfecf to record resccn;es as "very L ‘ .
interested, " "somewhat interested, " "not too interested, " and "not at all ,iﬁferes'ted. "

‘ {
The intent Was to discover How much interest there might be in acc‘ruing college credits’ .

o

¥ by attending only qne day aweek. The question may 6T have mage this<lear. In any

- CEQ the results (Table 13) suggest that about one fifth of the population“sampied was-, - '
- * N s
very or somewhat interested in this scheduling pattern, Women seem inghtIy less

interested than men, given their proporhons in the populatlon sample. Respondents
) S w»
"under 25 years of age seem shghtly more mterested than the rest., The full-time~

<

employment category does not show significant differences from the averages, but the  _

- -

part-time category-indicates more interest and the unemployed less interest. . .

-

‘A third question about class—meetmg formats was mtended to elicit preferences with

)regqrd to frequency of cla\'r)neetmgs, mterest in one-doy workshops afd in radio and
} . &
television courses, That nothing was sgid in the question about Ieng,th of classes or

Y -

°

whether day or evening programs were medant may Rave affected the results. However,
. . * - . )
r ' . : . ¢ ,
- as Table 14 shows, most interest was expiessed in once-a-week arid one-day classes,

)
3

* . ' - 4
When responses of "very interested" and "'somewhat interested" are combined, twice-
po ry ! \

a-week classes are rated abaut equally highly. Less than one third of the responclents

o o SRy |
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- said they were interested in class meetings-of three or more times a week . Nearly two

2 - ¢ ° =
thnrds expressed.interest_in short workshops. Radio clasjwere of mﬁeresf fo 28 percerit;
\ A S : ' ‘
television classes to 46 percent. .
® . Larger proportions of women than of men in the sample said they were interested in -

-~ ¢

. RN
once-g-week, one-day, and television classes. ' Analysis by age group shows some

'I}

-~

@

variations, however, in interest expressed in these formats. ?roporhonctely, the most

interest in once-a-week classes was in the groups 25-49, and 55-59 years of age. Higher
t 3
than average interest in twice-a-week classes appeared in all the groups up to 44 years
. ' s oe T
of age., Twice the average rate of interest in classes meeting three orkmore times a week
. . - BN

was found in the r0up under 21, and higher than average mtere appeared among those
g g 9 ﬁ pe ")'°

up fo 29uyears of age. Slgmflcant inferest in one-day woﬁ<shops occm?rrod in every age

group up to tFr.e-,-categories 45 ‘and older. More than the average interest in radio ch‘ses

. .o

o

occurred in five age groups: under 21, 25-29, 30-34, 60-64, and 65°and older. The

-

® . , . - ’
greatest amount of interest in television classes was expressed by’ respondents 25-29 and

. 2 P
Y

55 and older.

[ ~ —_— o .

In the full-time employment category the most interest was in“once-a-week classes |
(38 percent) and short workshops (37 percent). The part-time aroup' also shows most ~

- . S
\interest in once-a-week and workshop classes (43 and 52 percent) and more interest

e e

than the other employment categories in classes meeting three or more times d week

1

. . 4

‘and in television classes. Least interested in workshops were these in the unemployed

.

- ~ ﬁ"" s ) t
category, -
, ‘ - *
4 . . a
R .
- . k 15 - *
' . -
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22 o
.4 - , . )




1 d °
Among residents of tHe localities being surveyﬁ, once-a-week classes were SN
; preferred most frequently by thosein Orinda (46 percent "very interested"), and '

' N
least frequently by those in Moraga and Conyon« (23 percent "very interested"), '

I . o,

A ‘ olthough when the responses of "very mterested" and "somewhat interested" are T

. N ) . - e

. . > . . -
combined Lafayette residents exprass the most interest (80 percent). Twice-a-week

classes were chosen at about equal rates by residents of the various localities when

4

these levels of preference are combined. Classes meeting three or more times a week

_were chosen much.less often by residefts of Orinda than by those in other localities. /
Short workshops seem to be of most interest i in Lafayette (53 percent "very mterested“) ;
_ Morag: and Canyon (50 percent), and Orinda (46 percent) Television classes had_ g ’ N
. . , ¢
the h:ghest rate of preference in the San Ramon Valley when "_very ihterested" is figured.,

’ 1

When the IeveIs of preference are coinbined, the ratmgs are (1) Lafayette (10 and 47
percent) (2) Orinda (13 and 42 percent), (3) San Remon Valléy (23 and 26 percent),

e ond (4) Concord- Pleosont Hill-Walnut Creek (22 and 20 peréent)
: . .
An open-ended question on colrses respondents mlght like to have offered was -

included in the questionnaire, Suxty of the respondents were quoted by the interviewers

,.\
as saying that the college already offers everything they need or want, or that they
couldn't think of anything the college does not offer; 77 were listed ‘as not knowing or
. 1 . { .
not answering, and 4 said they were too old'to be interested. The subjects and courses
R , r .
the rest of the respondents named ranged across existi ng offerings of the college,-from N
’ \

- ) ’\ ”“
d . 23
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administration.of justice to welding,®and included topics well outside the college catalog, -
_ - ‘ c. ! V]
fron "very simple Bible study" to "navigation" to "how to re-build shotguns." From the

wording of many of the responses it would appear that respondents were not sure

whether they should answéq the question by listing their interests, hy'saying what shey
, .
thought a communlty college should offer, or by contributing ideas for new courses.
AN —_— ° ' 7 r e
This ambiguity limits the usefulness of the results. For a number of individual subjects,
. . . & . .
too, the results cannot very well be used as guides because the number of responses *

is very small (often just one or two per subject)-~-otherwise put, the spread of responses

across subject areds s wide, It may be the spread that is sigdificant.

However, two kinds of generdlizat{on about the responses can be made: ‘one by
. < . . .
grouping general and specific references to subjects, and another by comparing certain.

categories against enrollment trends. The data left aside are available for review.
? : .
Excluding answers of those who said offerings were adequate or who for other .

reasons did not name subjects, there were 788 general and specific answers naming a

Cd

A v
rogram, course, subject, or topic. The arts were most often named. General terms--~
P ’ ’ |ecr, b

art or arts, arts and crafts, fine arts--were used. 44 times, and specific Eubieoys such
’

as art appreciation,' drawing and sketching, ceramics, and photography were named

72 times (]2’7\7 pércent in all) o If dramatic arts and music are added in this-grouping,
[ J .

-

as they may have been by those who said "arts" and "fine arts, " the total is 149, or

.

18.9 pe}cenf of all subjects nam‘id. Business subjects were next often named. Business )

was named without reference to a specﬁic subject 21 times; basic business administration
courses were named & times, special subjects within the business field 32 times, secretarial
! A ‘

o«

Q . . " . - - ' f—\
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>

. ‘ . . .
subjects 22' times, and matters of. personal financé or planning 25 times=~d total of 106, or

13.5 percent. References to courses and programs that are part of one or another

LN

A

technical area totalled 96, or 12.2 percent, and were mostly divided among computer
) s . )
,jcience, electronics, engineering, and welding. References to subjects that, conven-

honally, are considered part af academlc or professmnal education (excludmg languages) s

’

T fofalled 76, 0 9.6 percent Subjects related to physical education, exercise, fitness,

e

and sparts were named 44 times, or ?.6 percent. Among suBiecfs nat currently offered

_—

by the college, automobile repair and nlechanics, home repair and decarating, and

) health-profession, courses appear to be the mogt wanted (at-the rate of 2 to 3 percent,

each’ of all subjécts r;amed). , © ’

In at least two subject areas_ the interest expressed by the respondenis appears to - ok

be g:eater than that suggested by recent enrollmenfs One is foreign languages. There

were 12 references' to la\nguages generally, and 23 specifically (fotaling‘ 35, or 4.4 percent \
of named subjects--almast as rl\any as to English languag%, skills, and literature combined,

and more ghan to most afher narr’aed’areas of: sfudy)_'. Ancther is political science, or

pbliti'cs in the ways the resp%ndenfs fh'otlght of it. | Eighteen expressed interest in current,

lacal, gavernmental, and internalional political studies (2.3 perceat--small in itself but

larger than in many. other named areas of study). Since enrallments have been deAclining

ih these areas in recent years, v«)he.n and haw these subjects are offered deserves

- -

, attentian,

D. Public Information '

N .

Colleges and universities have become mcreasmgly concerned a'bout ways to mform

the pi:‘blnc about programs and services they offer. Aside from consndermg what has been
-/ .

-
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\)

effective in the past, perhaps the most obvious way to determine which of the ;:_ommunicafion

media residents feel serves them best in this regard is to ask them directly. All persons

’

interviewed were asked for the one best way of informing residents of the area about

"new courses, programs, events, and the like, and then for dther ways. The responses

? . - >
— — T - «
. are shown in Table 15, - S T
) . B
. “Newspapers came first and college brochures second in responses on both-the best way*

and other wéys." Mailings came highest as the third best way and television as the third
» ' q

- -

other way. It might be noted in passing that, while more .fha‘n a third of the re;pondents

»

said.they had first heard about the college from friends and relatives, and relatively

few from newspapers-and brochures (see paée 7), they ré3cmmended newspapers and

brochures as means of informing_residents about the college's programs and services.
» [
+ -

v ; .
Also, almost half of those surveyed asked that ze college send them information.

-

- P -
;
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A% ,- Il CONCLUSIONS

é

Telephone surveys have certain limitations. One of them is fl&missﬁ:f persons

) ®
with unlisted numbers or without access to a telephone. Another derives from individuals'

willingness to take the time of a f_elephone interview; in the present survey, of 830 contacts

°

made there were 322 (39 percent) refusals'to participate’ in the interview. Also, interviewers

i

are'limited to pre-determined questions, -so that responses can be compared, and this

]

might limit the conclusions and applications which can be developed fron; the data. ,

And it must be noted that the design of the present survey-was such that it did not reéich

¢ .
recent high school graduates in numbers proportignate to the size.of their past and
' . . ' ’ -
present enrollment at Diablo Valley College, although it did reach a slightly larger
_proportion than exists in the general population of central Contra Costa County.

Given these limitations, it is pgssible to draw the following conclusions from this

«__ Gssessment of community needs:

\

o
1. Awareness of the college is high and increases with length of residence
/ ,
in the area. More than two thirds of the population surveyed had visited

the campus; one third had taken classes. ’ ' .

The general policies of the college are well knowé, but only half the

-
' .

c % .
population surveyed was m:ciejf its off~campus class offerings, Aware- .

I .
ness of extracurricular activities and programs ranged from 40 to 68 percent;

of those who were aware of the va_rious‘ev;\nfs , 2310 36 peréent had actually
attended them; and of those who had not attended 21 to 53 percent expressed

- .

an interest in them. ) -




5.

=

The longer the respondents had lived in the area, the more likely they

were to be aware of and to have attended extracurricular programs, to have
» R ’ )
visited the campus, and/or to have taken classes-offered(by the college.

About one third of the respondents have been enrolled in DVC classes.
" Among these, persons who said they or the heads of their households were now

a® .
employed full time were more represented than part-time or unemployed persons .,

‘
Smgle , separated, widowed, and d:vorced persons were more represented than
mamed persons. A majority (57 percent) of those who had faken classes scnql other
household members had also been enrolled, but an even larger majorify

(68 percent) who had not taken class;s said others in their households had

not done so either. Among those who have not taken classes, the most

- : 2
common reason for not doing so was "no spare time." The reasons given

»

for having taken classes require further analysis, since the categories may

have been ambiguous; however, "self-improvement" and "career or job=
? >

related education" were given nearly three times as often as "general

H ] [l H ‘ 1"
education” and "preparation for a four-year college‘{

. i
The quality of teaching at DVC was viewed favorably, averaging 7.6 on

»
“a scale of 1-10. ’ \

Given choices of class schedules, most respondents preferred evening and
mid-morning hours. A late afternoon and an evening class on the same day
was of some interést to about one fifth of the population sampled. Once-a-

~ ‘l
week classes and short workshops were of most interest, on the whole, * .

¢ 21' 28 v - .




among the class-meeting formats suggested by the interviewers. Nearly half
[ .
the population sample expressed interest also in televised classes.
7. The best ways of informing residents of the area about courses, programs,
and act}vifies, according to the respondents, are newspapers, college
Qo .
brochures, mailings, and television, even though significant numbers of

them said earlier in the in'.terview that they had first heard about the college

from friends and/or relatives or from a local high school. .

v

It is a commonplace in survey research to end a report with the statement that more
studies need to be done to clarify x, y, z, and o. In f‘hi‘s instance, it is evident that
some of the items in the survey questionnaire would have to be refined if this approach
to community needs' assessment is pursued in. the future. Such alterations would. have -

to be taken into account in long~range assessments: data must not be forced into compara~-

-
¢

bilﬁp. However, evidence on which to base curricular and institutional planning is

important in the short as well as in the long run. The telephone survey reported here

\

is only part of the collection of adequate evidence. It should be followed by depth
interviews of residents, on-campus studies, and continuing re-assessments by faculty

. and administrators of what the college is offering in relation to its missions and -

goals.

-
-

We can be certain that a'large percentage of the population surveyed responded/
from an.impressionistic rather than an intimate knowledge of Diablo Valley College. .

This fact suggests that it is necessary to follow up on leads provided in the -general

assessment. These include'the following:

| 29 K




An assessment of needs of students registered in the spring and/or fall, 1980,

) \}
should be carried out in order to find responses to somie of the same and similar ?\%

questions asked in the general study: why they came to college; fromWwhat

source they first learned of DVC; whether or notﬁw are

in fact meeting their needs as they define them; whether the extracurricular
activities programmed at the college are consonant with their needs; which

of the time blocks they have found most suitable for taking classes and why;

which patterns they followed in taking and/or completing their course work=~-
day, day and evening, evening, lafe afternoon, etc,

The inquiry regarding short~-term and one-day courses and workshops for credit
/A« "

should be extended to ascertgin more specifically what needs are left

]

unfulfilled. N

y .
Although not originating as a question out of this assessment, the large question

-

of the offering by Diablo Valley College of zero credit/no-credit courses needs

to be examined (see responses to Questional‘?). - .

The on~going search of the Registration=Recruitment Committee for a more -

" accommodative registration procedure and a coordinated recruitment program

must be- dontinued in tandem with the assessment of needs.

The responses to duesf?on 19 suggest categories of inquiry that need investi~
gating; namely, improve, increase, :expand. "lncreas;a,'f for example, suggests
three kf.nds of inquiry. Should the number of courses at the Pleasant Hill campus

! ' . : )
be iricreased? Should the offerings be increased simply by including other -

“locations? Which of the man‘y‘ offerings should be increased? {
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APPENDIX A X

Field Research Corporation X\ o .. I : 5667001

A <

San Francisco/Los Angeles AN \

< N

Q\x“rﬁ VALLEY COLLEGE -
co \ITY NEEDS SURVEf .

Time Started:

INTRODUCTION : N )
Good (morning/afternoon/evening). My na;é\is and I'm calling from Field
Research Corporation, a national ma;ketiﬁgsénd opinion research firm. We are interested
in getting the opinions of people in this area on a number of queséipns about this
community. (IF NECESSARY, SAY: I wduld like to speak with an adult in the household.)
IF A WOMAN ANSWERS, SAY: For this gurvey, I am supposed to intervie ale adult if
' there is one home now and if there are two male adults, I

. would like to interview the younger one who is 18 or over.
IF NO MALE ADULT OR MALE ADULT NOT AVAILABLE, CONTINUE
INTERVIEW WITH WOMAN ’

IF A MAN ANSWERS, SAY: I would like to interview the youngest male adult 18 or over
who is at home nog;fwould that be you?

IF IT IS SOMEONE ELSE, ASK TO INTERVIEW THAT PERSON OTHEgWISE

CONTINUE Ismanvmw WIgH MALE ADULT WHO ANSWERED :
TIME BEGAN: & - ) , .,
1. How long have you been a resident of Central Contra Costa Coupty? i . 5
< +

. , ‘LESS THM(ONE YEAR . . . . . . 1
. : : , 1-1.99EARS . . + . . + . . . 2
. . e ot 2-2.9YEARS. . + . . . . . . .3
R P 3-5 YEARS. . « + v & 4 . . . . &
e © 69 YEARS. . + . . . + 4 . . .5
. 10-14 YEARS. . + . . . . . . . 6
. 7

15 OR MORE YEARS . + . +'. .
) [} .
- N e
2. There are a number of community colleges, or pwo ‘year colleges that are sometimes
. called "junior® colleges in California. Can you think Oof any in Contra Costa
County? (PROBE) Can you think of any others? (DO NOT READ LIST)
)

~
UNAIDED A
- h -
Contra CostaCollege . - .1
. ’ Diablo Valley ‘College - . 3
Los Medanos College . 3
' Oéhgr: {Specify) 0
[} . : . O
- JF Y TIONED," ASK:
‘13. Have you e¥er heard of "Diablo Valley College" or DVC?
) 47
YES . . . . 1 - Ask Q4
g . N& .. .. 2= SKIP TO 016 °

LRIC w32 o
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Appendix A (continued) - \ : r

4., How did you first hear about Diablquyalley College? (DO NOT REA%fLIST)
a -
FROM FORMER STUDENTS . - « + + « « « « » o« 1
FROM FRIENDS/RELATIVES . « « « « « o « o« « 2 .
‘ FROM FACULTY OR STAFF MEMBERS
¢ OF THE COLLEGE. . . . . « . . 3
’ FROM A COMMUNITY AGENCY. . . . « « « « . « 4
VISITED THE CAMPUS. . « « « « + + « « « « 5
* ATTENDED CLASSES. « « « « o o « « « « « « «6 .
' - HEARD ABOUT IN HIGH SCHOOL - . « « « « « « 7
FROM NEWSPAPERS. . « « + « « « « « o« «++ + 8
SAW BROCHURE . . . « « « « + ¢ « « & + « + 9

OTHER: (SPECIFY) , e e e .0

DON'T KNOW/CAN'T RECALL . . . . - . « « « X

A\

5. Have' you ever visited the DVC campus?
-
- YES. . .. ... . .1

x , NOw o v e e e el 2 -

4 - . . -
'

6. Have you ever taken a class at Diablo Valley College, either on their campus’
or at other off-campus locations in the county?
. L &0

. T . YES. . .. ...!1--SKIPTOQY
R ' .
. NO . ... ....2=--ASKQ7

- . -

e LF"NEVER TAKEN A CLASS AT DVC, ASK: -

7. . Have you ever seriously considered taking a class at DVC?
-

. e . YES . . . . . .1

8. Why haven't you ever(takgn/considered taking) a class at DVC?
(RECORD RESPONSE AND CHECK CODES BELOW)

<

Already completed college. . . . . . . .1 Not“interested . . . . . . .1
Attending college elsewhere. . . o~ . .2 Classes not appealing: . . .2
- Too old for college. . . . « ¢ . ¢ « « .3
= R Can't ifford ite o .0 0. 3
WOXKINGg. « « & + & ¢ % 4 + « o« « +°e . .4 o
- No spare time. . . . ¢ % . ¢« ¢ « o « . .5 Personal/health reasons. . . 4
Classes offered at inconvenient -

times. . . . . .6 Afraid--ASK: Why is that? .5

Childcare problems . . . . . . . . . . .7
« Transportation problems. . . . . . . . .8
s Parking problems ... . « . ¢« . ¢ & o, . «9

Other reasons: (SPECIFY)

0 ‘ 2f.
i 26 -

‘No reason in particular/don't'knbw . . WX '

' o 33 N

. |NOW skIP TO QuEsTION 11

s ‘25

-

) U l




- " Appendix A (continued)

ASK ONLY' IF HAVE TAKEN A-CLASS AT DVC

10.. And thinking about the last class you took at DVC, which of the following.

9. Are you currently taking a class at Diablo Valley College?

26
YES. . . .. . .1
- - NO . . .0 .. .2

statements best describes your purpose for taking this class:
(READ ANSWER CATEGORIES) -

.

ASK
11.

13,

vy

- ERIC

Aruitoxt provided by Eic:

—

- . .

27
k4
FOR SELF IMPROVEMENT . «. « « « + + « « » =« o« 1
) . FOR CAREER OR JOB RELATED EDUCATION . . . . . 2
FOR GENERAL EDUCATION, . . ¢ « « o o -« « « s+ 3 -
i IN PREPARATION FOR A FOUR YEAR COLLEGE . . . 4
. FOR SOME OTHER REASON (PLEASE S¥ECIFY)
. - ‘ .
) ‘ 0
. ‘\ h — . , '
EVERYONE AWARE OF DIABLO VALLEY COLLEGE
Has anyone else in your household ever taken a class at DVC?
. 27-
YES . « « ¢« « « « « .« . Li-=ASK Q 12
NO! v o « o « o o« o + o 2==SKIP TOQ I .
JIF YES, ASK: . . . .
12. Is anyone in your household (other than yourself) currently taking a )
class at DVC? . - . ,
. . . 3%
v YES = +« ¢« ¢« v o . o1 -
NO. o« & v ¢« v v v v v 02 .
Next, 1'd like to get your general opinion of Bhe qﬁality of the teaching at .
Diablo Valley College based on” your own expe{ience or anything you may have
seen or heard about the s€hool. Using a scale from 1 to 10, yhere 10 is high
and 1 is low, how would you rate the quality of teaching at pvC?
tow 1 2 3 4 5 6 7 89 10/ HIGH .. |
' J
Next,-I'd YiKe to ask you a.few specific quiestions about DVC. Is it your impression

that: (READ EACH STATEMENT AND RECORD) (IFFRESPQNDENT HESITATES, -JUST EXPLAIN
THAT WE ARE ONLY INTERESTED IN HIS/HER IMPRESSIONS EVEN IF HE/SHE DOES NOT KNOW FOR
SURE)

' YES N DON'T KNOW -

» .

a. DVC offers a full range of day - '

and evening classes? « « « ... o . o 1l ... 2 .00 3, !
. \/

b. most people, 18 years -of age -
and older, who have lived in
Caljfornia for at least one
year\ can attend DVC without
paying -tuition or fees, other
than related expenses for N
bodoks anpd materials? . .. « .« .+ . . 1 :3. . 2 . ... 3 RT3

26 4
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" Appendix A (continued) Q : o

Bk >

. .7 . classes are offered -éampus -y
at various community 'locatiqns

in Concord, Martinez, Danville

and other sites? . . ., ., . . . . JI B 3 .
. < s
%
d. most clgsses taken at DVC are * ~
transferable to‘a four year , b ,
¢ ~ college with full academic ’
credit? . . . . . . R - I 3 w

15a.I'm gozng to read you a list of activities and programs which have been sponsored
by Diablo Valley College. As I read each one, please tell me whether or not you ¢

are aware Jf the program. (READ EACH AND RECORD) e, ) .
FOR _EACH ONE RESPONDENT IS AWARE OF, ASR: . ’ : -
lle. " Have you eve¥ attended the (PROGRAM) ?
FO RAM ..OF DED, ASK:
" 15¢c. Do you think’you might be interested in attending (PROGRAM) or not’—' .
! ) . . . .
. . = 15a. AWARE OF mlo_s_o_ 15c. INTERESTED
’ ’ . ¥YES ' MO 'YES N0, YES NO
. R - ®3 - - 5 - 9.
> ®.LECTURE SERIES . . . .. 1.. X 1.. 1 1., 1
. , b. FILMSERIES. . . . . ., 2. . X 2,. 2 2, . 2
L4 - - .
c. CONCERTS . . .°. . 8.. 3.. X 3., 3 3. o 03
- . dy ATHLETIC EVENTS . . .., 4, . X 4 4 4o, . 4
! - - Je
D e. ART EXHIBITS . . . ... 5, . X 5.1, 5 5.. 35
f. THEATRE PERFORMANCES . . 6 , . X 6.. 6 6.. 6
L B \
ASK EVERYONE: ‘ . .
; 16. If you are attending, or let's say you decided to qo to college, which one of the .
- following times of day would he your,-first choice? (READ ALL CATEGORIES) :
. ~ 40- R -
. EARLY MORNING BEFORE 8:00 @¢M: . « « & o 4 o o « o o o o . 1°°
- MID-MORNING, BETWEEN 8:00 a.m. AND 12 NOON. . . . . . .-, . 2
. EARLY AFTERNOON, BETWEEN 12 NOON AND 4:00 p.m. . . . . . . 3
LATE AFTERNOON, BETWEEN 4:00 p.m. AND 7:00 p.m. . . . . . . 4 &
X EVENINGS FROM 7:00.p.m. t0 10:00 PaM. & + « « o « & o o « . 5
OR SOME OTHER TIME (SPECIFY) f . ' ¢

> - R -
-

v ¥

17. And hovw interested would you be in attending two evening classes on the same night,
one that.meets from 4:00 p.m. to 7:00 p.m. and another that meets from 7:00 p«m. to
10:00°p.m.? Would.you be: (READ ANSWER CATEGO!;[ES)‘I . .
. - )
VBRY INTERESTED . . . . . . . .
SOMEWHAT INTERESTED . . .,. . .
NOT TOO INTERESTED . . . . . .
NOT AT ALL INTERESTED . . . . .

27 35
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18. There are a number of teaching and class schedulxng choices available to a local

——

"Appendix A (cont'ing.aed)

‘ ‘ . v 7
‘

community college. As I read eacgh statement, please tell me how interested you
might be in each: (READ'STATEMENT AND REPEAT ENTIRE ANSWER CATEGORY) *

. ‘ ' \\\\ ‘ c Would/you be: : ’
o K
. . (; . VERY SOMEWHAT NOT TOO NOT AT ALL o
+ . INTERESTED INTERESTED INTERESTED INTERESTED .
a. the idea of having a class that . ) )
P ‘JL
megts onlx once a week .« e e 1 .

.« .. 2 . ... 3 0. 4
Y L . R !

b. the ;dea of: havxng a class that

you would attend twice ‘a week oo s a2 L0, Bak ., . 4 0 43
c. the idea of having a class that oo N .

you ‘would attend three tzmes . 3 « L |

a week or more—bften e e e e e Ll .. 2 .03 ... & vy

- s
*
d.‘ short workshops lasting . ) i :
‘only oneday. . . . . .. ... 1 w0 2 o000 3 L. 8 yr
. - . : > 9
@. classes on theradio . . . .. . 1 ., ... 2 . e e 3 ... 4
. ~ . . - " ) ) N . .

f. classes given on television . . 1 .. ...2 ..., IV L. 0 4

19. Dxablo Valley College is 1nterested in the educational needs of the residents of

Contra Costa County. £ .vou had a cholce, what programs and/or classes would you
like to See Diablo Valley- College ‘offer? (PROBE) Any others?

a -
\. ¢ . ‘ <
- T R '
. < : > '
~
i _ ¢6- :
- 45, .-
“ ) ¥
] Y S‘J‘

20a. There are many ways. in whiq‘/Dlablo Valley College,could inform members of the ~
community about new courses, programs, events and the like. .What one way da you

think might be best? _(CIRCLE ONE CODE) . .o
b. What other ways might be used? ) “ -
a. BEST b. .OTHERS
s " £2°
>~ RADIO . . . . .. ... .., . .1 N 1
. TELEVISION. « & o o o o o 4 o o« .2 2
NEWSPAPER (WRITE IN, IF NAMED)
.. 3 . .3
FROM STUDENTS
. WHO ARE CURRENTLY ATTENDING, -. . 4 4
FROM TEACHERS/COUNSELORS. . . . . 5 & 5 ’
, /  FROM FAMILY MEMBERS/FRIENDS : . . 6 6
¢ THROUGH CAMPUS BROCHURES. . : . . 7 7
: . OTHER (SPECIFY)
¢

28




' In order to be able toiclassify your responses along with others in the survey,
I need to.ask you a few questions about yourself ... . . .

21l. What 1s your approximate age? Are yOu‘L READ CATEGORIES

| ° 4
Under 21 . ., . . . .31 40 -44 . . .. . .6
. : T2l~24, ... .2 45 -4 . N
25 -29. ., ... ..3 S0 -S54 .. .. ..8
i 30-34. . ... .. .4 55 59 . . .. . .9
35 -39........5 60 ~64 .3 .. . .0
. B ‘ ) 65 or older . . . .X
22a. Including yQurself, how many people live 1;7 you.ir houserd? TOTAL: ) g,
b., And how many are 18 years or older? 18 OR OLDER: _ - . &
23. Do you consider yourself to be the head of £his household? . -~
. o ~ % ) S
: . . XES . . .. o0 .1 : ,

- K - 1 NO * o o u" . -“*v——v—z——*’ \’

+
ASK ABOUT HOUSEHOLD HEAD:

24~ (Are you/Is the Kead of.the household) employed® full tme, employed part-
time or not employed at all? L e

»

"\-sm’wvwmmrm. |
EMPLOYED PART TIME. . . . . . . . 2
* NOT EMPLOYED. . . . + . . . & . . 3

-

25, And what is (yqur/the head of the household's) marital status? -
had . -3 .. LA .
MARRIED...~.. O

- SINGLE. « + .« v v v v v o0 oo v v w2 ° : d
, SEPARATED, WIDOWED OR DIVORCED . . . . .3 -

—— ——— — —— e — ——— —

26. would you be mterested in havinq some general 1nformation about Diablo Val.ley
College sent to you? - 1. . ’

~ L

YES. .-. . . . . .1 -~ QBTAI¥ NAME AND ADDRESS OF RESPONDENT

NO . . . .. o 4 .2
Vd RESPONDENT NAME:

.

ADDRESS: -

>

=

gy CITY: Z1P CODE: r

27, Do you have any comn;e'?xté you'd like to make about this survey?

28." RECORD SEX OF RESPONDENT oL
MALE. . . . . .3 ,1° " ‘ -
JFEMALE. . . . .. .2 Q7




LY

-

Now* just in case my supervisor needs to verify thaﬁ this interview was conducted,
could you please tell me whether I have dialed (READ NUMBER) (WRITE IN BELOW)

4

- Telephone Number’

IF YOU HAVE NOT OBTAINED NAME AND ADDRESS, ASK:

30. And what city is this? ° ° *

31. And what is.your name?

w

»

- ~

-

¢
32. And the address? .
. Zip Code:

S

THANK RESPONDENT FOR HIS/HER COOBERATION. TIME ENDED:

T ,




- _ APPENDIX B

-

BACKGROUND AND QUALIFICATIONS OF - L
FIELD RESEARCH CORPORATION
- ) ' _(Prepared by FRC Staff)

E{eld Reseercg Corporation has been servinq the public
opinion”and consumer research needs of its busipess end
institutional cltents since 1945. Today it ranks with the
leadxng research firms in the ﬁatron and is the largest
headquartered {n the West., We have a permanent staff of 40 in
our San ﬁrancisco and.Los ‘Angeles offices. With this eechnicel
staff of highly skilled researchers, complete in-house
reproduction and data processing facilities, end a large and
.- experienced 1htervtewing staff, Field Research is eéuipped to

' handle all phases of market agg"gpgnion research --. from .design
and planning through e;Ecutidn'and final analysis -- and fcr all
types of-cohsumer research including attitude_and 1madevstudies,

ﬁarket segmentation research, advertlsing and-media reseerch*_end

product use studjes. .
y
R - [

Our reputation. bes been built on consistent, high-quality
research. We offer creativity in deslqn when creativity 1s

required but more importantly we quecentee careful and

e‘continuous attention to detail in every step 'of the researchr
g P

- process. On alI jobs, large, ot small, clients can be assured of

quality research efficiently carried out by one of the most ‘
., competént end experienced reseerch teems in the. country.~ FRC' .
»permanent staff members have broad gcademic-becquounds,in the

social sciences, advanced statistical methods-and computer -

ERIC . agg
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\ -
» ' 4 -
3 ' .
/\) | .
] .- C . @ )

progranﬁing as well as many years of practical business research

experignce., Special consulting arrangcments are also maintained
with outstanding authoritics in statistics,‘communications

‘research and social ‘psychology. - _ . -
) ; s s \i&uf/
o ) v

our’ approach to client problems is to bring to beaﬂxthe
h

combined experjence- of our research staff in providing t

. of research design and analysis which lead to actionable
. +
decision-making. All projects we undertake receive the carw

"attention of our professional staff. Every project is planned ~
and -directed by one of our senior staff members and each survey

~ .

'phase isdsuperviSed by our department specialists (e.qg.,

interviewing, coding, and data processing).

3 ' T

© In addition to our custom-designed survey research

L4 '

-.services, we operate The California Poll which is a nationally

quoted,public opinion news service.\ The Poll's reputation £or
fairness and impartiality is widely recognized, and its accuracy
in charting opinion trends {n turbulent California po1itics is
demonstrated repeatedly year-after 'year. Two major television‘
stations and ten®leading newspapers in California subscribe to
The Pollh ; : |

)

.-

oy,

In thc California a;ea,'wa maintainra crew'of some 500
resident interviawera - probably the Iargaat and most highly
/
. trained in the West. Pull-time supervisors working out of our

Los Angeles and- San Francisco offices are in constant touch witn. -

2. 1) )
N ' Y




Appendix B (continued)

members of the ingérviewing corps, recruiting and training new

members, briefing, supervising and validating their work. 1In

order to maintain an overall level of high-quality interviewing,
ve operate a program of intérviewer recruitment and training in
conjunction with, but separate from, day-to-éay interviewing
requirements. The training program consists of indoctrination
,seﬁinars, “refresher”-re%iews with* experienced interviewers, and
on-the-spot audits in the field to examine‘their performance in

actual interviewing situations.

\

FRC uses established professional field supervisors in
markets throughout the U.S. These supervisors maintagn trainéd
résident inxgrviewer groups composed of persons experienced in
gathgrlng data by personal interview, teleﬁhone interéiew or
direct observation. Their recruitment and; training programs
assare the maintenance of é large and tgoroughly trained
'{ntervi;wing force. FRC's large volume of research work enables
us to freqﬁently‘;;aluate the work of many supervisors and to be
sure that those selgzted on'each project are maintaining their
reliability and proficiency at a high ievel.

‘FRC maintains its own fully-equipped, 1n—houseldata
processing facilities, including keyﬁunches and a soohisticated
compdter system coqsisting of an fBM 1130'system interfaced
directly to a 192K byte PDP 11/34 system with two RK-06 disk
drive units. Output units include an IBM 1134 printer and a

Digital Associates 600 L'PM printer. The system is dial-up

L 4
t
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Appendix B (continued)

[N

accessible. FRC maintains a large library of tested data

processing and analysis programs, including regression analysis,
factor analysis, analysié f variance, perceptual mapping, ahd ;
AID. We have used these statistical techniques on a wide variety

of studies and are fully conversant with their advantages as well

. @s shortcomings.

FRC maintains in-house production facilities, including
printing press, collating machines and bindery for producing

- questionnaires, reports, interviewer instruction manualsz and

other documentation. . R \\\\
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" Other Research Experience

In addition to the studies and clients already cited, we
regularly conduct consumer and public Spinion research studies to
measure attitudes toward various social issues and "images®, .

attitudes and behavior. toward various cgﬁ%anigs, products or

services. . ' |
. \
™
Among the clients of Field Research Corporation are
included many public and private institutions and major
éorporations. Following is a partial list of some of the
organizations, public bodies, and corpérations'for whom we are
now or have recently conducted major research studies.
Alrborne Freight
Anchorage Convention and Visitors' Bureau
Bank of America o
Bechtel Corpotfation
British Airways
Bureau of Land Management )
California Dental Association
‘palifornia Medical Association
California Department of Consumer Affairs .Y

California State Department of Education \
California State Energy Commission

Cal4fornia State Office of Economic Opportunity
California State Office.of Traffic Safety

California Teachers Association

CBS Inc.

City of Los Angeles )

Colorado Ski Country - . . .
Crocker National Bank -

.Crown Zellerbach Corporation .

Del Monte Corporation

Department of Motor Vehicles o
Disneyland

Florida Power & Light
Fotomat Corporation
Freightliner Corporation 4:3

.o A
35 . 4‘ ¢
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Appendix B (con’finued)

L

General Electric . e
Golden West Broadcasters
General Telephone

Harrah's Club

Harvard University

" ! Aeublein (United Vintners,‘xentucky Fried Chicken)
’ Japan Afrlines :
Kaiser Foundation Health Plan ' -

Kettering Foundation
Levi Straus$ International ‘

Marriott Corporation .

National BankAmericard, Inc. o
National Broadcasting Company . SN
Mational Institute of Education /\/;>/
Olympia Brewing Company

Pacific Gas & Electric Company
Pacific Telephone Company °
Polaroid Corporation.

Rand Corporation

Safeway Stores, Inc.

Saga Enterprises, Inc. ,
Schenley Industries

Séattle Mariners .

Shell 0i{l1 Corporation ' -

Sherman Clay oL i
Sperry & Hutchinson Company

SRI International

Stanford Univers{ty ‘

Union 0il Company : . *
United California Bank -

-

Universal Studios ) )
University of California (Berkeley, Irvine, UCLA)
Vivitar Corporation

" Western 0i1 & Gas Assogiatio
Weyerhaeuser Company- * .
Wm. Wrigley, Jr. Company -

-

‘1 4
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APPENDIX C ¥

.THe PaciFic TELEPHONE AND TELEGRAPH COMPANY
NORTHERN CALIFORNIA .

PO BOXE804S + CONCORD. C‘UFORNM 94524

sarch 27, 1979, )

Mr. Ron Arrington

C/0 President's Office
Diablo Valley College
321 Golf Club Road
‘Pleasant Hill, California 94523 ) g

Dear Ron:,

Here is the informatioﬁ'you requested.. I have listed
all the communities and their prefixes \that you need for
your study. o : .

Martinez - Serves Martinez and parts of. Pleasant Hill and
————— ‘ : <
‘ Walnut Creek

228 229 372
Orinda - Serves Orinda and parts of Moraga and quayette
254 - .

-%:%{ Lafaxette'- Serves Lafayette and parts of Moraga,
. Pleasant Hill and Walnut Creek )

\ 283 284 )

Moraga -’ Serves Moraga and Rheem

376 > ,
. Concord - Clayton =~ Serves Eastern part of Concord and
. Clayton
- - 672
. Concord - Serves Concord, Pacheco and pérts of Pleasant
Hill \ .
671 672 . 676 682 685 686

687 689 798 825 827

]
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Appendix C (continued)

Danville - Serves lamo, Diablo, Danville,'Dublin and
San Ramon - : .

A3

829 833 837 838

4 -

Walnut Creek ~ Serves Walnut Creek and parfs of Pleasant .

Hill and Martinez -

, 932 933 934 935 937 938
939 944 -

Any questions o problems, please céll me at 671-6022,

Sincerely,
S 2 . -
I /‘ ‘e /L{d‘Jf k-,
L. Richardson  *
. Service Representative .

38
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' APPENDIX D
« ¢
‘o RESULTS OF FIELD RESEARCH CORPORATION'S
2100 RANDOM DIG!T GENERATED TELEPHONE NUMBERS .
* 5 ’ (N’Sos)
a. N - b- C- -
. Telephone — ~ Percent of
Numbers Percent of Usable Numbers
® Num. Dialed
“‘T\ 4 c_’
Total Numbers Dialed 2100 100%
. (one or more times)
- Not assigned; non- 749 36%
working numbers °
Q‘ - Business numbers 274 13%
. . a
Total Usable Numbers (1o77) (51%) (100%) -
y . *
= = No answer after 180 9% 17%
L attempts . ‘
- Busy after 4 attempts -24 1% © 2%
- No adult at home 29 1% 3%
after 4 attempts il ,
- Communication problem 14 7% 1%
* Total Contacts made (830) (40%) (77%)
- Refusals 322 -15% 308
." Interviews Completed. 508 - 2hy L7%

47
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/ . .
R TABLE 1 s
CENTRAL CONTRA COSTA COUNTY LOCALITIES: .  °
POPULATION%-ﬁEERE&fNTEQ IN THE DVC COMMUNITY NEEDS SURVEY
,—\ . \“‘ 5 w— ’ .
' » N/ , SURVEY INTERVIEWS OF ’
LOCALITY POPULATION * PERSONS ‘18 YEARS OF.
. ~ - _ | » AGE AND OVERZ -
- = —
Total Persons 18 years . % of % as ;
of age and over = sample vegdfied .
) ; (N = 508)|- b##brefixd
L N = 477)
’ . .
. Number % of DVC | Percent of | Percent of
) service population | total ¥
area in service | 18 or
area older
Martinez 18,702 6.6 5.0 7.2 10. 4 10.7
Concord, . - ,
Clayton, 99,683 . 35.4 22.9° 33.2
Pacheco
Pleasant Hill 25,398 9.0 ' 6.3 9.1 [°93\ 57,5 61.4 ’
Walnut Creek 46,034 | 16.4 1.7 17..0 .
» " Lt N
Lafayette 19,628 7.0 6.5 9.4 5.9 . 6.3

Orinda 165362 5.8 4.0 5.8 4.7 5.0

. 3 . - ) .-
. [ t . .

Moraga, Canyan| v 14,577 5.2 3.5 5.1 h.3 4.6

Alamo, « . -

Danville . [, , .

San Ramon 41,095 | 14g6- 9.1 “13.2 1.2 < 12.0,

TOTAL 281,479 100.0 69.0 100.0 94.2 ffioo.o

1 ) . . .

Sources: Contra Costa County Planning ahpartment, 1975 CountyWide Spetial Census: —
Statistical Summary (Oct. 1975, reissued*Feb. 1977), and census tract data in Social e
Profile: Contra Costa ounty, Part Il: Social Indicator Framework (Oct. 1978). .
'ZLocatfons identified through telephone prefixes as supplied by Pacific Telephone and s

Telegraph Company. Since these do not correspond exactly with census tracts or with
community boundaries, the figures must be considered only as approximations for purpose
of comparison. For instance, Pleasant Hill residents cannot be identified by telephone
prefix alone, because Pleasant Hill does not have its own telephone exchange&'prefixes
in that locality are shared with Walnut Creek, Lafayette, Concord;, and Martinez.

3Twenty-six .13) of the total of.508 respondents did not verify tHeir telephone prefix
and thus' are not accounted for in this tabulation. Five (1%) appear, from their telephone

« prefixes, to be outside DVC's service afea and may have been, reached by dialing error or .
tabbed erroneously by keypunch error. . . ( <\
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TABLE 2 _
\ .
DEMOGRAPHIC CHARACTERISTICS OF DVC'S COMMUNITY NEEDS JSAMPLE:
COMPARISON WITH_CENTRAL CONTRA COSTA COUNTY CENSUS DATA ON
AGE, SEX, AND EMPLOYNENT STATUS, AND SURVEY RESPONSES WITH
REGARD TO MARITAL AND HOUSEHOLD STATUSES

/

#_ ’ . ~
AGE GROUP NEEDS SURVEY, CENTRAL CONTRA COSTA
. PERCENT COUNTY, PERCENT!
18-20 9.6 : . : .
' - : 14.8

65 and over . AR - < 10.?
SEX . g SR
Male X .1 51.8 '
Female 53.9 - 48.2
EMPLOYMENT STATUS»I . ) .- . ’$7
' (Head of Household) '(Tot-a!)-
’ Full time  75.0e 4. £ 50.5
Part time . 4.7 ~ S 70 - _

Unemp foyed 17.5 . ° 2..%\’\/-
Adult students NA , 8. . '

Others not in ] , ‘
labor force NA - 311?

. No answer . ' 2.§ -~ * NA , o

g

b1
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"TABLE 2 (continued) - Demographic Characteristics of DVC's Community Needs

Py

>
o,
MARITAL STATUS IN SURVEY SAMPLE ’
Married 72.2
Male .. 35.0
. . Female ) 38.2
————————————————————— '-—-----u-_-_-_—-—-—---—----——-——---—----———————--J
7 ¢ .
Single - 12.4 .
, . Male 7.0 o ‘
-4 Female 5.4 R -
Separated, widowed, -
divorced . 12.4
Male ——— 3.0 .
- Female 9.4 - .

SO SO e e e é-d
: = :
No answer 3.0 . )

<

HEAD OF HOUSEHOLD STATUS IN SURVEY SAMPLE

Yes ) R 53.9
-, Male o 36.0
. Female , | 18.0
T ,
Maje 10.0 )
Female T 36.0 .
No answer 0.2

%

- —

1Agg categories used in the 1975 special census were broader than the ones used in
DVC's community needs survey. Employment status categorfes differed in that "adult
students' were ‘separately identified from unemployed persons and others not in the
labor force, and the count was of persons 16 years old-or over, Also,” the survey

question was of employment status of ‘head of household. The refinement of employment

categories in the census report suggests that in future community needs studies the
question of employment should be revised. ' .

-

’ | : . w2 . §1 - ‘

LX)




e

JABLE 3

%

7
LENGTH OF RESIDENCE IN CENTRAL CONTRA COSTA COUNTY, PERCENTAGES BY SEX AND AGE GROUP

-SEX

~

AGE GROUP, PERCENT OF CATEGORY

Male

Female

18-20

30-34

35-39

Lo-4h

4549

50-54

65 and over

% in
total

2 of
category

)

3 In
total

2 of
category
N =
274)

(N =
49)

(N =
55)

(N =
65)

(N =
51)

(N =
31

(N =
41)

(N = 58)

Less than-ond

8.3

9.4

7.4

- -1.9

7.3

(Y

6.4

8.1

e ] e

4.3 -
9
3.0

4.8

5.3

5.5




TABLE 4

AWARENESS “OF LOCAL COLLEGES, PERCENTAGES

,BY SEX AND LENGTH OF RES!IDENCE

;"
B COLLEGES

TOTALS, SEX LENGTH OF RESIDENCE, YEARS, PERCENT OF CATEGORY
NAMED PERCENT .
(N = 508) Q
e | Male, Female, <1 [ 1-1.9)2-2.9(3-5 |6-9 | i0-14] 15 +
) % of % of (N= ] (N=J(N=J}(N=]|](N=] (N=1{(N=
~ category | category | 42) | 37) | 28) .| 67) | 75) | 60) | 198)
! (N = 234) | (N = 274) -
Piablo Valley Lollege 86 87 91 66 |81 {8 |8 |8 |8 |9
) Nﬁ » N : N - .
Contra Costa College 21 26 17 7 8 1 16 25 22 28
' ~ N g .
/ ALos Medanos College 32 33 31 2. 11 1" 21 33 30 Lg
Others 11 1" - 1 12 -- i 2 9 8 1h
g 4 A '3 m
No answer ’ 10 15 ' 6 31 19 11 15 5 8 5

L]
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. TABLE 5 .
FIRST SOURCES OF INFORMATION ABOUT DVC, PERCENTAGES BY .SEX, AGE GROUP, AND ENROLLMENT STATUS
SOURCES ‘| TovALS i SEX . AGE GROUP, PERCENT OF CATEGORY . PREVIOUS OR CURRENT
NAHED | PERCENT . ) R ENROLLMENT AT DVC
(N = 508)
Mal Female, 18-20 21-21.\‘25-29 30-34] 35-39} 4o-44| 45-49) 50-541 55-59]| 6o-64f 65 + Yes, & No, %
20:5 % of (N=1(N=F(N=| (N=|(N=|(N=|(N={(N=](N= (N=1 (N>= (N=167)| (N=335)
: category | category 43) | 36) | s4) | s5) | 65) | s0) | 31) | &) | 39) 25) | 58)
’ (N = 234) | (N =274) . o
' . - N EY *
Former students 5 .5 - 6 6 - 7 6 5 - 2 -- 12 6" 12° 4 4 6
friends/relatives 36 30 42 37 19° | 33 33 39 43 43 39 3 Lo iR 22 42
bt bl DL LR et D DR TP PRSPy SR AP decccead k-fm-‘-.‘ ------------------------------------------------------------------ o —--
DVC faculty/staff] <1 -- < -- e -~ 2 -- - 1 -- -- - -7 - <1
& ------- Co—mecaa “""“-"" ---------------- /“: """" s Sl bt L EREEEEY EEEETT b“:' ittty hbbedebaids Rideiabeds Eedbeddbeds RS bt Tt LR R Ryt M
, Communi ty Agency 1 1 1\ -- -- 4 -- -- 2 -- -- -- 4 2 -- 1
Campus visit 2 .2 2 2 -] - 3 6 3 5 3 | -- 2 3 .2
----------------- L Bl LR TP ---~~-------»-—-—------.--:------.---\---.------------_.-------------.---------------------‘---------------------------------------
Class attendance 7 9 % 2 8 9 15 3 12 14 12 3 -- 4 21 1
--------- e mrcccadr e e e m .- Srintaiaieiieibedoded L D LT TLTY PTIRIN FO S (R A R S e Dt Ll B B R . LY T L Ty SR
sHigh school n 14 g . |37 by 15 7 5 6 5 2 3 -- 2 18 8
................. B et Gttt B Bt nUTOEY ERCLER ERINS AUy SR Mt I N NN SR NS NG
Newspaper 5 5 6 -- -- 2 4 3 b8 0] 9 -1 4 14 4 6
------------------------------------ A—-----------_----------.---—--.------.--_---.----_-’. __----.-----.._--_------------------------_-------------------------
College brochure 2 3 2 2 3 2 4 2 4 -- 2 3 -- 2 1 3
Living nearby 16 18 - 14 10 8 17 15 15 ™1y 19 17 29 24 14 16 15
Other 3. 5 2 u 3 S B 2 - |2 — |- s S
.................... B S B e AT TERE EENREY I SFROUI A I IS SR N SUEAUN SRR NS
Don't know, can't . ] e - . )
recall, no answer 13 13 13 8 1 7 1 21 10 14 1 14 16 N 10 13

% ) " L i . .
Q :
E MC .. . : ’ ) LY

Aruitoxt provided by Eic:
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TABLE 6
VISIT TO DVC CAMPUS |,
PERCENTAGES OF RESPONDENTS BY LENGTH OF RESIDENCE
RESPONSES TOTAL . LENGTH OF RES|DENCE,
"~ -] PERCENT. YEARS, PERCENT OF: CATEGORY
*® (N = 508) P
N <1 | 1-1.9] 2-2.9]3-5 | 6-9 | 10-1k | 15+
(N=f (N=| (N= | (N=] (N=] (N= (N =
. ) 37) | 28) | 1) 15 | 60) 198)
N ' N
Yes 71 31 | 45 50 58 72 70 92
No 28 62 51 50 42 28 28 7.
No answer 1 7 3 % -- -- -- 2 1
- {
= - N
k3
¢ )

d




KNOWLEDGE OF COLLEGE POLICIES AND‘OFFERINGS,
PERCENTAGES BY SEX, AGE GROUP, ENROLLMENT STATUS, AND LENGTH OF R

»

13

¢
. . TABLE 7

E}SlDENCE

ERIC

Aruitoxt provided by Eic:

59

P . - POLICLIES AN OFFERINGS
= Full Range of Day and No Tuition for Residents Off-campus Classes Most Classes Transferable to
Evening Classes ‘ a Four-Year Colleges
- . Don't . Don't Don't . bon't” 4
Yes No - know, no Yes No know, no Yes No know, no Yes No know, no
answer answer answver - ansvier
TOTALS, % T ; '
" (N = 508) 13 6 21 70 9 L 50 16 34 80 5 15
’ 3 . . ’ -
CATEGORIES, % ’ : ' -
Hale (N = 234) 68 o 8 24 63 12 25 50 . 18 32 77 5 18
Female (N'= 274) 76 ‘4 20 75 6 19 50 | s 35 82 5 S L R
Age Group I . .
18-20" (N = 49) 94 o 6 76 16 8 49 27 24 88 6 6
21-24 (N = 36) 64 n .25 69 n 20 61 N 28 83 6 i
25-29 (N = 54) " 76 6 18 76 717 52 15 33 89 .| -- Iy
S 30-34 (N = 55) 72 13 15 76 9 | 15 61 19 20 84 7, 9
35-39 (N = 65) 0 *f 6 7 7 | 2 47 12 1 82 3 15
40-4k (N = 51) 73 . 23 63 8 29 49 16 35 88 2 10
Us-49 (N = 37) - 76 w4 0 814 5 14 54 14 32 76 16 8
o 50-54 (N = 41) - 75 5 20 N 10 19 46 27 ¢ 27 78 b 12 10
55-59 (N = 35) ‘7N .3 2 74 3 .| 23 63 17 20 83, 6 . n
. 60-64 (N = 25) P ey 4 ¢ 32 68 “-- 32 36 16 48 64 4 < R
65+ (N = 58) 6o | 2, 38 43 .7 | %0 35 9 56 54 L] e
Enrol Iment’at DVC . \ ’
! Yes™(N = 167) 83 -~ 6 1 82 1 9 9 ' 64 ) 10 .26 81 9 oo
} No (N = 335) 64 260 | 30 61 9 | 30 YR BT T Y 76 3 21
. .
w ;—;:_g;h of Residence, :’ X - ) ) |
Less than one (N = 42) .50 5 45 52 12 3 . s o ., . : . .
T I B O I N L I B I I
) - . 32 61 A *32 61 n 28 ¢ g 7 ;
/_ 3-5 (N=67) 63 10 27 69 12 T 51 12 37 75 ! Y
L _i’o’_”‘:"(; 3520-) - ;Z ; - :6 68 15 17 4: 49 21 30 84 L 12
15¢ (N = 198) " 78 6 12 - . ’ 7o >3 17 30 82 ; 15
_ . 74 7 19 53 18 29 82 6 iz
. = e e e
b ‘ ' ’ 60 i




TABLE 8

. i v ! 3
KNOWLEDGE OF EXTRACURRICpLAR ACTIVITIES AND PROGRAMS (’ )
< ) !
RESPONSES, | ) _ ACTJVITIES AND PROGRAMS
TOTALS . — @
. Lecture |Film Corfcerts | Athletic' | Art Theater i
Series | Series Events Exhibits | Performances ]
- &
Awareness‘ ’ )
Yes, %, bl . 43 . 54 68 40 59 3
. : . - N .,
No, % b1 b3 32 18 ° L6 27 )
(Rank order) (4) (5) (3) (1) (6) (2)
At tendance %
‘(persons aware - ) :
‘of program) : . %
Yes, ¥~ =~ 23 36 30 33 ] 33 32 P ’
No, ¥° - 77 - |0 6k T - 70 67 67 68
* .(Rank order) (6) (1) (5) (2) (3) (4)
Interest A
" (persons aware . - .

of program but
never attended)

Yes, % 43 - 49 3 21 49 53

No, % ' 51 Ly 42 74 43 o : g
No answer 6 7 5. 5 8 7

(Rank order) (%) /4/ ) (6) (4) (2) )

1Thirteen percent of the ré&spondents were unaware of extracurricular activities and
programs, and an additional 1-2 percent did not answer the question.

. S 48
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TABLE 8 - KNOWLEDGE OF EXTRACURRICULAR ACTIVITIES AND
v ]
CODE: The code under each activity and program below is as follows:

I = Awareness (percent of category)
Il = Attendance (percent of persons aware of program)
111 = Interest (percent of persons aware of but never attended pr’gpam)

(

RESPONSES ACTIVITIES AND PROGRAMS® ) .
CATEGORIES, % LECTURE SERIES FILM SERIES CONCERTS | TATHLETIC EVENTS ART EXHIBITS  |THEATER PERFORMANCES

- 4

« - | L L 1 il | “ 0 1 I [ NN i L 1 | 11 RL
: ; .

Enroliment at DVE I
Yes (N = 167) 60 38 |65 49 64 48 53 |. 37 K 54 | 48 75 | s0 52
No (N = 335) 35 ‘ 4s 23 47 18 1 53 | 15 [ 47 | 48 |8 54

-

Length of Residence, - ' ‘ . ’
Years )

Less than 1 (N = 42)
1-1.9 (N=37)

2 -2.9(N=28)
3-5 (W=67)

6 -9 (N=75)
10°- 14 (N = 60)
15+ (N = 1;8)

Locality S
HQ;tinéz

Concord, Clayton,
Pacheco, Pleasant
*Hill, Walput Creek

ﬂéfayette

Orinda

Moraga, Canyon

Alémo, Danville, ,
San Rgmon




» ~ : ’ *
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. . . TABLE 9 ?
- PREVIOUS AND CURRENT ENROLLMENT AT DVC,
PERCENTAGES BY SEX, AGE GROUP, LENGTH OF RESIDENCE. AND
EMPLOYMENT AND MARITAL STATUSES
o ENROLLMENT AT OVC Aid
) YES NO HO ANSWER
r \“—M-—!ﬁ’_ Y Q’.
‘. ) . TOTALS, N = 508) 33 66 . 1
CATEGORIES. ' -
Sex
. Male (N = 234) . 34 65 . |
Female (M = 274) ~ 32 67 - 1
Age Groups ’ )
18-20 (N = 49) 26 74 --
21-26 (N = 36) 64 33 3
-2 = 54 . ' --
. 25-29 (N = 54) 50 50
= 30-34 (N = 55) 33 63 4
35-39 (N = 65) 24 76 --
4o-44 (N = §1) 33 67 4 2
45-49 (N = 37) 35 65 --
50-54 (N = 41) 37 63 -~
55-59 (N = 35) 34 63 3
60-64 (N = 25) 20 80 \ --
65+ (N = 58) 14 g5 ' -
........................................................................ 4-
Length of Residence, -
Years . Y
Less than 1
(N = 42) 5 88 7
1= 1.9 (N =137) | B 89 --
2 - 2.9 (N = 28) 18 82 --
3-5(N=67) 24 76 --
6 -9 (_N = 75) 31 69 --
10 - 14 (N = 60) 3Q . 68 --
15+ (N = 198) ~ 50 49 1
............................................................... - JPRPR
Employment Status of ’ d
Head of Household
R Full time (N = 381} 35 65 <
. Part time (N = 24) 2 | 170 5
“ Unemployed (N = 89 23 73 4
_ Marital Status of
N Head of Household
Married (N = 367) 30 69 — 1
Single (N = 63) 39 59 2
Separated,widowed, | -
divorcedi (N = 63) 41 59 -~




TABLE 10 -

$ .
REASONS FOR HAVING TAKEM CLASSES AT pve,

PERCENTAGES. BY SEX AND AGE GROUP CATEGORIES

9 SELF- ‘CAREER/JOB | GENERAL PREPARAT I ON OTHER "NO
IMPROVEMENT | RELATED EDUCATION FOR L-YEAR ' ANSWER
e ~ ‘ COLLEGE
- TOTALS, % 35 35 12 14 - 3
/ S
SR
! CATEGORJES, % ‘
Sex ‘
[}
. Male 35 35 12- > 18 <k - <1
Female 35 - 35 1y 1 -- 5
- Age Group R / .
o 18-20 -~ 26 20 53 " - --
21-24 17 - 17 17 26 -- - 9
’ AN | ~
25-29 33 37 15 J. 4 4 7
30-34 32 42 1t 16 - -
35-39 ) 35 29 12 24 -~ -
40-44 by 39 1 6 -- --
45-49 43" 43 7 -~ -- 7
’ 50-54 48 m F S -- --
55-59 50 33 2 8 - -
60-84 20 80 -- -- -- - .
65+ 63 13 13 13 ¢ 1 13 .
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: TABLE 11
Y - * . OPINIONS OF THE QUALITY OF TEACHING AT pve,
. PERCENTAGES "BY SEX AND ENROLLMENT
v . . :
Ratings
. . i 2 b 5 ] 6 7 8 9 -] 10 | No Means
] N (lowest) highesd) Answer ean
TOTALS, % : . e | . )
(N = 508) <1 |<t 1 1 6 6 16 20 10 9 | 31 7.6
CATEGORIES, % )
Sex " ! '
Hale (N'= 234) -- <1 g 5 7 17 | 21 8 7 33 7.5°
o Female (V=278) [<T1 | - | I 2 B S 15 [ 19 |11 | 1o | 29 7.8
* . < /) / ~ Bl .
ghrollment at DVC .y ‘
. Mes (N = 167) -- | 2 5 6 20 28 16 13 | -6 7.8
. NoL(N = 335) <1 | - 1 6 6 13 |15 |.6 6 | 12 7.k
ﬁ ' ' ! : b —_
P N
- T
e . s , . ' O‘A
{ t
. N . .
[ . \ - -
MY ' 6§

~r
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TAB

LE 12

CLASS " SCHEDULING PREFERENCES,
PERCENTASES BY SEX, AGE GROUP, EMPLOYMENT, MARITAL',
AND HEAD OF HOUSEHOLD CATEGORIES AND BY RESIDENTIAL LOCATION

BEFORE | BETWEEN | BETWEEN | BETWEEN | FROM - |OTHER NO
8:00 am | 8:00 am | 12 NOON b:00 pm 7:00 pm ANSWER
. AND AND AND .
12 NOON | 4:00 pm 7:00 pm 12:00 pm

TOTALS, % 6 37 7 4 by &t 2
CATEGORIES, % . . :

Male (N = 234) 6 24 5 4 57 <1 3

Female (N = 274) 6 L] 9 4 32 s - 1
Age Group )

18-20 (N = 49) 8 53 s 8 27 --

21-24 (N = 36) 6 33 6 8 m - 3

25-29 (N = 54) 6 24 7 2 39 -- 2

30-34 (N = 55) oo 30 -- ' 61 -- 2

35-39 (N = 65) 2 33 3 6 56 -- -

40-44 (N = 51) 1 37 6 2 43 -~ --

45-49 (N = 37) - 4o \s ‘ 5 ug = - .

50-54 (N = 41) 7 29 . 5 5 54 -- -

§5-59 (N =35) 1 11 20 | 1 6 49 - 3|
. 60-64 (N = 25) . b 48 16 8 20 -- b
s N8 L s b s | w2 - . 2.1 .. 8.
Employment Status - * ~
Head of Household

Full time (N=381) 6 32 4 b 53 &Lt 1

Part time (N=24) 9 55 . 8 4 21 -- b

Unemployed (N=89) | 7 50 18 5 W[ 6
“Marital States | | TTTTUTYTTTTTTTTTvmtoeteote- YT ;
Head of Household i

Married (N = 367)| 6 39 6 3 ul <l 2

Single (N = 63) ‘6 21 10 10 53 == !

Separated, .

widowed, or <

divorced (N=63) 6 38 6 6 4y “"::- “"-E"“
Head of Household

Yes -(N = 274) 7 22 4 58 <& 2

No (N = 233) 5 55 7 5 27 o
Locality ' ~

Martinez 4 b 8 8 37 -~ , |

Concord, Clayton, ¢

Pacheco, Pleasant] - . .

Hill,Walnut Creek, 7 ‘38 7. 4 b -- ’3

Lafayette 3 37 10 10 Lo -- --

Orinda -- 46 8 4 38 -- 4

Moraga, C;nyon 5. "50. -9 -- 36 -- ==

San a1 1% 9 33 5 2 47 " 2 2
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TABLE 13
INTEREST IN ATTENDING TWO CLASSES ON THE SAME DAY
(4:00 p.m. to 7:00 p.m. and 7:00 p.m. to 10:00 p.m.)
PERCENTAGES BY SEX, AGE GROUP, AND EMPLOYMENT STATUS
VERY SOMEWHAT, | NOT T00 NOT AT ALL | NO
INTERESTED. | INTERESTED .| INTERESTED | INTERESTED | ANSWER
TOTALS, % > 7 15 RE: 64 '3
CATEGORIES, % )

Sex
Male (N = 234) 7 ' 15 7| 15 63 'Y
Female (N = 274) 7 15 12 ‘ 66 - 41

Age Gr‘oup

T 1820 (N = b9) 12 20 . 2 | | -
21-24 (N = 36) 5 30 15 50 --
25-29 (N = 54) 6 .15 9 . 70 --
30-34 (N = 55) 9 19 1 61 --
35-39 (N < 65) 12 12 m 65 | --
4o-44 (N = 51) 2 17 6 74 2
45-49 (N = 37) 8 11 13 65
50-54 (N = 41) 7 12 19 61 --
55-59 (N = 35) 3 Y L 69 -
60-64 (N = 25) 12 16 12 60 --
65+ (N = 58) 2 7 10 81 --

mployment Status —

Head of Household T o .
Full time (N = 381) 7 17 ] 14 62, <l
Part time (N = 24) 13 22, . ‘ 17 52 -- .
Unemployed (N = 89) 7 9 7 77 --

~ A P
4
70
54 .
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, TABLE 14

INTEREST N VARIOUS CLASST MEETING FORMATS
AND IN RADIO AND TELEVISION COURSES,
EMPLOYMENT STATUS, AND RESIDENTIAL LOCATION

PERCENIAGES BY SEX, AGE GROUP,

NOT TO0O

NOT AT ALL

VERY SOMEWHAT NO
« INTERESTED INTERESTEP INTERESTED INTERESTED ANSWER
NN .
SUMMARY: TOTALS, % -
- , |
A. Class meets once . .
a. week 36 34 12 16 . 1
B. Class meets twice )
a week 28 43 12 17 1
"C. Class meets three
or more times a ’ .
week = 14 17 22 47 1
b ' / .
0. -Short (one-day)
~  workshops - .35 29 8 27 1
E. Class on radio 11 17 16 56 Pq
F. cfbss on television|, . 19 27 13 - 41 ' ¢
A. - CLASS MEETS ONCE ‘VERV SOMEWHAT NOT TOO NOT AT ALL NO
- A WEEK INTERESTED INTERESTED " INTERESTED | INTERESTED ANSWER
TOTALS, % ‘ 36 34 . 12 16 1
CATEGORIES, %
Sex . . ‘
Male (N=234) 33 32 15 18 2
Female (N=274) 39 35 10 15 1,
_____________________ U KN SIS ARSI S I
Age Group ] )
]8-20' (N=L;9) .28 31 22 20 2
21-24  (N=36) ' 17 L 19 17 3
25-29 (N 54) Sk 22 13 9 2
(continued) > '
/' S 12 .
’ 55 - -




TABLE 14 - INTER §% IN VARIOUS CLASS-MEETING FORMATS (continued)

A. CLASS MEETS ONCE VERY SOMEWHAT NOT T00 "NOT.AT ALL | NO
A WEEK (continued) | INTERESTED | INTERESTED LNTERESTED mIE‘ngTEQ ANSWER
Age Croup | . I |
30-34 «(N=55) - ; 46 39 8 7 .-
.35-39 (N=65) . i 33 8 12 3
ho-44 (N=51) 37 35 12 15 2
45-49 (~§‘=137)~ 48 27 14 Ik
50-54 (Nh1) ™. 22 L 19 15 --
55-59 (N=35) 43 ko 6 I -
60-64 (N=25) 16 % . _L— 2 20 b
65+ (N=58) 31 26 3 38 2
Employment Status
Head of Household ]
Full time (N=381) 38 35 12 14 1
Part time (N=24) 43 33 8 16 -
Unemployed (N=89) 28 32 12 26 2
Residential *
Tocation . ‘
Martinez 33 29 24 12 2
Concord, Cla;ton, .
Pacheco, Pleasant ’
Hill ,Walnut Creek 38 - 31 11 19 1
Lafayette 43 37 N 7. 13 --
Orinda L6 38 8 ‘8 --
Moraga, Canyon 23 Y 9 23 b
Alamo, Danville,
San Ramon 33 33 16 18 -

ya

56 (2
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TABLE 14 - INTEREST |N VAR)OQUS CLASS-MEETING FORMATS (continued)
B. CLASS MEETS TWICE VERY SOMEWHAT NOT TO0O NOT AT ALL [ NO
A WEEK INTERESTED INTERESTED INTERESTED| INTERESTED ANSWER
TOTALS, % 28 43 12 17 1
.............................................. +------------------------..-..-..------.'-
CATEGORIES, % “~
Sex -
Male (N=234) 27 41 12 18 1
' Female (N=274) 28 Ll 12 15 1
Age Group
18-20 (N=h9) 33 45 12 8 2
21-24 (N=36) =~ 25 56 8 1 -~
25-29 (N=54) \33 50 N 4 2
30-34 (N=55) ' 22 58 9 1 --
35-39 (N=65) 30 42 11 14 3
Lo-44 (N=51) 33 4 13 11 2
45-49 (N=37) 24 43 16 16 --
50-54 (N=41) 32 I 17 10 --
55-59 (N=35) 20 43" 1 23 --
60~-64 (N=25) 28 28 16 28 --
65+ (N=S8) 19 21 10=» 48 2
Employment Status .
Head of Household ,
Full time (N=381) 29 4s 12 13 1
Part time (N=24) 17 55 .o - 16 --
Unemployed (N=89) 26 30 13 30 ™o
Residential
Location
Martinez 23 47 14 14 2
Concord, Clayton,
Pacheco, Pleasant .
HilT,Walnut Creek 30 Lo Y10 18 1
Lafayette 30 L3 13 13 T
Orinda 21 46 25 8 --
Moraga, Canyon 27 b 18 14 --
Alamo, Danville, T '
San Ramon 21 Le 73 12 19 2




TABLE 14 - INTEREST IN VARIOUS CLASS-MEETING FORMATS (continued)

{.

C. CLASS MEETS THREE VERY . | SOMEWHAT NOT T0O NOT AT ALL NO
OR MORE TIMES A INTERESTED INTERESTED INTERESTED| INTERESTED ANSWER |
WEEK _ o

TOTALS, % 14 17 Y YA

EATEGORIES, %

Sex ’

 Male (N=234) 15, 16 26 k2 i
Female (N=274) 12 17 20 51 ’d

Age Groupr
18-20 (N=49) 27 45 12 16 - -
21-24 (N=36) - 25 19 22 ¢ 33 _ --
25-29 (N=54) 13 22 33 30 - 2
30-34 (N=55) 9 19 20 52 --
35-39 (N=65) 12 1" 26 56 1
Lo-44 (N=51) 19 10 23 L9 --
b5-49 (N=37) 11 11 22 56 »-

" 50-54 (N=41) 10 17 24 49 --
55-59 (N=35) -- 9 23 68 -
60-64 (N=25) 20 12 24 I --
65+ (N=58) ° 7 9 17 65 2

Cemployment status, || [T

Head of Household
Full time (N=381) 13 17 25— 45 -l
Part-time ¢N=24) 2¢ 8 12 59 --
Unemplioyed (N=89) 15 15 15 54 1

Residential ’

Location .
Martinez 10 27 16 45 2
Coﬁcord, Ciayton, ) )
Pacheco, Pleasant .
Hill,Walnut Creek 14 18 24 L3 -1
Lafayette 13 13 27 47 --
Orinda 4 4 29 62 --
Moraga, Canyon 18 18 14 50 --




[

.
TABLE 14 - INTEREST IN VARIOUS CLASS-MEETING FORMATS (continued) - ’
R , X
5. soRT (one-0AY) VERY SOMEWHAT NOT T0O | NOT AT ALL| No
WORKSHOPS . INTERESTED | INTERESTED INTERESTED INTERESTED ANSWER
TOTALS, % 35 23 8 27 ‘
......................................................... SN NS SN
CATEGORIES, %
Male' (N=234) 28 30 " Y <l
Female (N=274) 41 29 ° 6 23 1 .
Age” Group ! .
18-20 (N=49) 29 39 12 ) 16 4"
21-24" (N=36) 31 39 5 25 --
25-29 (N= 5&) 52 26 6 17 -
30-34 (N=55) 45 b 24 7 24 ) -
35-39 (N=65), 35° 39 2. 23 )
ho-b4 (N=51) 7 39 35 4 23 SN
h5-49 (N=37) 4o 24 ‘ 8. 27 --
50-54 (N=41) 37 22 17 24 -
. 55-59 (N=35) 40 23 11 T26 ==Y
* T 6064 (N=25) 16 28 12 b --
65+ - (N=58) 14 \j 21 10 53 2
“Employment Status | | T '""
Head of Household . )
Full time (N=381) 37 30 9 Y23 1
Part time (N=24) 52 20 -~ 28 ==
Unemployed (N=89) ; 23 1. “zz ________ : ?_-_-_______f'f_ ___“____1__“
Residential !
Tocation
Martinez 35 29 12 24 --
Concord, Clayton,
Pacheco, Pleasant
_ Hill,Walnut Creek 34 _ 32 7. 26 1
Lafayette 53 17 13 17 -
Orinda w6 33 .7 8 13 -
Moraga, Canyon 50 27 9 - 9 5
Alamo, Danville, ' Y,
San Ramon 35 .32 3 30 --

59
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TABLE 14 - INTEREST IN VARIOUS CLASS-MEETING FORMATS (continued)

k4

- —

«

E. CLASS ON RADIO VERY SOMEWHAT NOT T0O | NOT- AT ALL| NO
: - INTERESTED | INTERESTED INTERESTED INTERESTED |  ANSWER
TOTALS, % 1" 17 16 56 &1
CATEGORIES, % .
Sex
" Male (N=234) 9 16 17 58 &
Female (N=274) 13 18 15 54 --
_________ SRRSO HURPIIVIUINIISY SIS ST IS SO I
Age Group
" 18-20 (N=49) 16 23 20 i1 -
21-24 (N=36) 6 22 14 55 3
25-29 (N=54) 19 20 20 41 --
30-34 (N=5$) 13 15 15 57 --
35-39 (N=65) 3 20 9 68 --
Lo-44 (N=51) 8 11 13 68 --
45-49 (N=37) 8 8 o 27 57 --
50-54 (q=h\) 10 12 10 68 --
55-59 (N=35) 11 20 17 52 --
60-64 (N=25) 12 32 20 36 / --
65+ (N=58) 15 14 12 59 -/
TEmployment Status | | T TRttt
Head of Household
FulT time (N=387) g. 16 17 58 1
Part time (N=24) 12 25 16 47 --
Unemployed (N=89) 16 21 13 ¢ 50 --
Re ntial _
Location
Martinez 10 16 19 55 --
Concord, Clayton, )
Pacheco, Pleasant
Hill,Walnut Creek, | 13 17 :9 61 -
Lafayette 10 30 7/ 43 -
Orinda 17 20 17 46 --
Moraga, Canyon - 13 9 14 64 --
Alamo, Danville, - { . .
San Ramon 7 23 12 58 --
B 60 76 .
s
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TABLE 14 - INTEREST IN VARIOUS CLASS-MEETING FORMATS (continued)

(e

F. CLASS 0& TELEVISION | VERY SOMEWHAT NOT T0O NOT AT ALL NO
INTERESTED. | INTERESTED | INTERESTED INTERESTED ANSWER
. TOTALS, % 19 27 13 b 41
CATEGORIES, %
Sex ‘ ’
. Male (N=234) 18 24 17 bo - <1
.Female (N=279) 20 . 30 3 1y <1’
'Age Graup ) o
18-20 (N=49) 16 25 18 "4 --
21-24 (N=36) 14 36 14 36 --
25-29 (N=54) 28 29 13 28 2
30-34 (N=55) 18 22 17 43 --
35-39 (N=65) 12 30 8 49 --
Lo-44 (N=51) 15 30 10 b4s --
k5-49 (N=37) 22 22 16 40 --
50-54 (N=41) 17 24 15 A -
55-59 (N=35) 26 3 11 31 . --
60-64 (N=25) 16 ™ 32 16 36 -
65+ (N=58) ‘ 26 21 10 i 2
“Employment Status | oy By I
Head of Household
FulT time (N=381) 18 26 15 41 <1
.y Parttime (N=24) 25 29 8 38 - --
Unemployed (N=89) 24 29 8 38 1
4 Residéntial
Location ‘
Martinez 14 22 20 43 2
Concord, Clayton,
Pacheco, Pleasant .
Hill,Walnut Creek 22 20 15 & 43 --
Lafayette 10 47 13 ° 30 --
Orinda- : 13 ) 33 4
Méraga, Ca&?on 14 18 14 56 --
Alamo, Danville, ! ‘. *
San Ramon’ ' 23 26 7 by -
61
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. - _ TABLE 15 ' %
” ~ . - 3
. NAYS OF INFORMING RESIDENTS ABOUT DVC'S COURSES, i
PROGRAMS, AND ACTIVITIES PERCENTAGES AND RANKINGS |
— ¢ 1
RESPONSES - TOTALS,
_ PERCENT _RANKING
. Best way . Best and Other
> Ways Combined
. Radio . A .
Best way -5 - - .
7 ~ ) T 5 5
Other ways 19
, S, R N R R A
Television 1T
) Best way 9 . . ' . ’
4 " 3 .
. Other ways i - 19
............ donmmcwemnhecccc e e c s et s
3 - ¥
. Newspapers - N .
. _——-Bgst way 34 ‘
‘ ! !
' Other ways 21 : .
b T TSR
Students v .\
. Best way T
7 7
- Other ways 3 R .
Teachers/Counselors . -
Bgst way T . - s
8 . 8
Cther ways 2
. cececmcccamccecccecodenccancscccecoechaccaranaaa- B lmcccm———- N
) Fami ly/Friends B k
- . Best way _ : .
9 9
. Other ways A— ~ 1
College Brochures ‘
Best way 24
‘ 2 2
Other ways °* 16
° . . —————- P . [ S e qemcccccmmerc e ceccamm e ————
. Mailings o
LR Best way 18 { , 3 4
Other ways L ' i
..................... .-----------;---.---------------.---------J----------------- .
Other '
Best way 3
6 6
Other ways 7 h
. No answer R .
Best way b
Other ways 8 ) .

. - . 1981
, o - ‘ L\m%ry OF CAi1: orMaA
l,' * f ’X.YI\I’I"II Wy, %R

. }{ NOR COFTY g

[l{[lc . - 78 R 96‘P0\v ..,.I: FABG ARY i n,n'n'(;

- LOS ANGLLES, ¢ AL ORNIA on2t
» : - Lk e




